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FACT AND COMMERNT 





HE following are some facts brought to- 

gether by B. C. Forbes in the New York 
American. They are interesting and important 
because they represent definite steps towards the 
long awaited business recovery. 

In the thirty days before May 15 farm 
prices increased 17 per cent, rep- 
resenting a rise which has not 
been matched in any one month 
for the past fourteen years. 

Steel ingot production is running higher 
than at any time during the last two years. 

During the first two weeks in May, car- 
loadings have shown increases larger than have 
been recorded since 1929. 

Orders for lumber are almost double those 
of a year ago. 

In the shoe industry almost 80 per cent of 
all skilled workers are now employed. 

Since April 1, electric power consumption 
has increased steadily and is now approximately 
5 per cent above what it was.a year ago. 

The leading department stores all report in- 
creased business. 

In the automobile industry April was the 
largest production month during twenty-two 
months of the past two years. 

Commercial failures sincé January Ist have 
decreased approximately 25 per cent. 

These are but a few of the encouraging 
signs shown in thé general business world. 

In our own trade we have had most en- 
couraging reports from a variety of sources. 
Salesmen coming in-from their Spring trips have 
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told us that in the various parts of the country 
they have discovered a feeling of optimism pre- 
vailing; that merchants are doing business and 
that the size of their own orders was large 
enough to encourage their firms to proceed along 
expanding rather than contracting lines. 

It is true that few, if any of us, are enjoy- 
ing the incomes we did in the peak years of our 
former prosperity, but it is satisfying to know 
that the present indications are that it will not 
be long before we shall be able to consistently 
answer “Good”, to the old question of “How’s 
business ?”’—J. B. H. 


HE philosophy of the window treatments 

of the room, like that of the dress of the 
human figure, lies in its propriety. A window 
should never be considered independently. The 
decorator knows this as an axiom in good fur- 
nishing, but the merchant is apt to ignore it. 


The great success of the ready-made drap- 
ery is due to its unobtrusive- 


Topay’s ness. It is made in so many, 
DRAPERY many simple ways and in so 
TREATMENTS many materials and variety of 


colors that in the range of of- 
ferings there is always something adaptable and 
appropriate to any kind of a room. 

“The over-draped window,” said Mr. Kil- 
marx, of Hofstatters, recently, “reminds me 
of an over-dressed woman. The stuffiness and 
complexity of some of these treatments are 
relics of the Mid-Victorian Age.” 


We have no rules governing the stibject ex- 
cepting the rules of consistent relationship. If 
a room is beautiful in itself, with a beautiful 










































































































































































































































































mantel, with beautiful pictures, tapestries, furn- 
iture, bric-a-brac, we apply very simple window 
treatment. Sometimes merely straight dra- 
peries, not even a straight valance. If, on the 
other hand, a room is bare in decorative quality 
and for any reason cannot be built up, the win- 
dows may very properly be given more atten- 
tion. After all, the window is only a detail of 
a room and shouldn’t be any more conspicuous 
in treatment than any other feature. 

We look back and laugh at the Mid-Vic- 
torian room. Everything in it fighting for the 
spotlight. Everything bought regardless of co- 
ordination: the mantel-piece of sculptured mar- 
ble, overloaded with bric-a-brac; the furniture 
heavily carved; huge chandeliers, aglitter with 
glass pendants; window draperies a_ perfect 
chaos of complex swags, loops and interlacements 
—the whole thing a litter of piled up decoration. 
It isn’t done now. 

“T never think of a window,” said a deco- 
rator recently, “excepting as a detail merely of 
the room. I want to see the room first.” 

Said a Fifth Avenue decorator recently, a 
man who for many years has been head and 
front of his profession: 

“In the old days when we had a very lim- 
ited choice of materials—reps, mohairs, damasks 
and velvets—we had to resort for decorative ef- 
fects upon elaborate festooning and over-drap- 
ing. Today, with the tremendous variety of 
textures that the jobbers give us, we put the 
money we used to spend on the yardage of fussy 
and elaborate window compositions into simple 
form and better materials more decorative and 
more beautiful.”—C. R. C. 


MERCHANDISING STATISTICS FOR 1932 

EAR by year the Controllers’ Congress of 

the National Retail Dry Goods Association 
presents a monumental resume of the Depart- 
mental Merchandising and Operating Results of 
Department Stores and Specialty Stores. This 
publication, prepared by H. I. Kleinhaus, gen- 
eral manager of the Controllers’ Congress, with 
the assistance of his staff, furnishes department 
store executives and others interested with a 
volume of information, charts, and _ statistics, 
which may be used for the purpose of effectively 
checking up on the performance of any indi- 
vidual store. 

The volume for 1932, which has just ap- 
peared, is arranged, as has been its predecessors, 
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to permit fair comparison by having the data in 
five department store groups, and for specialty 
stores, classified according to total annual sales. 
The information on such items as stock turn, 
sales to last year, sales returns, dollar sales per 
square foot of selling space, and age of stocks 
should be very helpful in suggesting to depart- 
ment heads and other store executives possible 
remedial measures where gross margin accom- 
plishments or expense ratios are out of line with 
the typical or goal figures. 

With particular reference to the home fur- 
nishings division the picture, though true, is not 
a pleasant one, although it should be said that a 
declining volume of sales for the entire year has 
had an adverse effect on the profit column of 
all departments throughout the store. However, 
the record of the home furnishings division in 
1932 has been such as to call for the following 
special comment : 

“Not a single department of this group 
(Home Furnishings numbered 71 to 84) was 
profitably operated by any of the typical stores 
last year. The year 1931 produced similarly un- 
satisfactory results, although not quite to the 
same degree. In 1930 the results paralleled 1931, 
with a few slight exceptions. The highest losses 
in 1932 generally were those registered by the 
individual departments in this group... . 

“The individual departments of this group 
have low stock turn rates and low sales per 

(Continued on page 44) 
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EMPHASIZES AWN 


HOME, FURNISHINGS FOR 1932 
IN TRIE. DEER RED 


IMPERATIVE NEED FOR 


NEW METHODS OF CONTROL AND MERCHANDISING 


OR several years we have watched the 

shrinkage of profits in the home furnish- 
ings departments of department stores with a 
considerable degree of alarm. On several oc- 
casions, most recently in November and De- 
cember 1932, we quoted statistics showing the 
alarming rate at which expenses in connection 
with the five major home furnishing divisions of 
the department store were outrunning income. 
Our only purpose in quoting the loss figures was 
to show that the prevailing systems of merchan- 
dising home furnishings in the department store 
field were seriously in need of a thorough-going 
reorganization. 

The figures, now released in the Bulletin 
of the National Retail Dry Goods Association 
concerning “1932 Operating and Merchandising 
Results,” show that a new peak in departmental 
losses was reached in the year just passed and 
still further emphasize the imperative need of 


the last three years is that of emphasizing the un- 
satisfactory character of the condition, and of 
pointing, if possible, a way to their correction. 

To our mind, the methods of correction are 
neither difficult nor obscure. Failure to make a 
profit in these departments can be definitely pin- 
ned to a very brief catalog of causes—insufficient 
markup, excessive mark-down, too high percent- 
age of stock shortages, or excessive operating 
expenses. j 

Each of these causes has many ramifications 
and contributory elements, but their combined 
total will wreck any business if continued long 
enough to dissipate capital reserves. Some one, 
or all of these causes of lost profits, are driving 
the home furnishings departments of the depart- 
ment stores into the red, and, unless checked, 
will result in the liquidation of these departments. 

Correction lies in setting up a system of ade- 


Loss percentages for three years, in stores doing from a half 
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quate markup, minimum markdowns, prevention 
of unnecessary stock shortages, and an operating 
expense in keeping with the desire for profitable 
operation plus necessary progressive plans. 

There is undoubtedly an explanation, for 
some of the losses of 1932, to be found in the 
decreasing total sales of department stores dur- 
ing that year. Beginning with a 22 per cent de- 
crease in January 1932 as compared with Janu- 
ary 1931, each succeeding month showed the fol- 
lowing percentage decrease in sales for the year: 
February, 16; March, 20; April, 24; May, 24; 
June, 26; July, 30; August, 26; September, 18; 
October, 21; November, 20; and December, 23, 
finishing the year with a general 23 per cent de- 
crease as compared with the twelve months end- 
ing December 1931. 

Declining sales are a constant spur to in- 
creasing promotional expense and the dry goods 
business has no infallible formula for keeping 
promotional expenditure within safety limits. 
Only at the end of the year can it be determined 
that if the promotional plans have boosted the 
business then they have been justified. If the 
plans have failed to boost the business the ver- 
dict is inescapable, (though perhaps incorrect) 
that the plans have not been the proper plans to 
have followed. 

With returning conditions of increasing 
sales, (and there is evidence that the downward 
trend is slowing up,) statistics, such as we have 
here quoted, point the necessity for adopting new 
plans and new methods that will obviate the 
mounting losses that have occurred. While there 
is an inescapable relationship between declining 
sales and decreasing profits, there is no assurance 
that increasing sales would increase profits un- 
less the controlling factors of markup and mark- 
down, stock shortages, and operating expenses 
are brought rigidly into line. 


PACIFIC COAST NOTES 


The annual meeting and election of officers 
of the Northern California Chapter of the 
American Institute of Interior Decorators was 
held recently at the Tucker Shops, Oakland, the 
affair taking the form of a supper gathering 
with Mrs. Winifred Gray Wise and Mrs. Mont- 
gomery Knowles as hostesses. Those chosen 
to serve during the ensuing year are: president, 
Neel D. Parker, William D. McCann, San 
Francisco ; first vice-president, Mrs. Jane Camp- 
bell Higbie, Higbie Studios, San Jose; second 
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vice-president, Mrs. Winifred Gray Wise, 
Tucker Shops, Oakland; secretary, Miss Kath- 
erine Duff Watson, Gilberd’s, San Francisco, 
and treasurer, F. E. Baldauf, A. F. Martin Com- 
pany, San Francisco. The board of governors 
made up of Miss Helen Sutherland, Mrs. 
Montgomery Knowles, Mrs. Jean Lind Carter 
and Frederick M. Gilberd. The June meeting 


will be held at the studio of A. F. Marten 
Company, when Mr. Baldauf will speak on 
“Contemporary Interior Architecture.” 


The display of house models and plans of 
leading architects of Greater San Francisco, along 
with the work of interior decorators, painters 
and sculptors, shown with such success in the 
Galerie Beaux Arts, has been transferred to the 
de Young Memorial Museum in Golden Gate 
Park. Most of the interior decorative work is 
in miniature, although there is some full-size 
composition. 

The City of Paris Dry Goods Company, San 
Francisco, which returned to the management 
of the Verdier interests a few months ago, has 
made many notable changes in store arrange- 
ment and in policies. The down-stairs sec- 
tion has been transformed into what is known 
as Normandy Lane, lined with smart shops, 
and this has become very populaf. Two es- 
pecially interesting shops are the Moroccan Ex- 
hibit and the Normandy Lane Galleries, both 
featuring choice articles for home Cecoration. 
A recent display in the latter was made up of 
arts and crafts from Alsace and included printed 
and embroidered textiles from the mills of 
Ribeauville, St. Amarin and Mulhouse, and 
stained glass from Strasbourg. This collec- 
tion also presented a new and exclusively Alsa- 
tian form of decorative art. This is marquetry, 
imitating with surprising deftness in wood inlay, 
the colors and forms of painting. The work 
shown is that of Charles Spindler, president for 
life of the Society of Alsatian Painters. 

The old-established firm of Vickery, Atkins 
& Torrey, whose studio at 550 Sutter Street, 
San Francisco, is so well known throughout 
the West, is retiring from business. None of 
the principals of the firm has any definite plans 
for the future, as far as the decorative field is 
concerned. 

The Treat Manufacturing Company, special- 
izing in ready-made curtains and interior dec- 
oration, 508 Mission Street, San Francisco, 

(Continued on page 36) 
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BY RAYMORD S$. WISE 
Formerly Chief ‘Decorator with Wm. Baumgarten & Co., New York 


F I have heard the question, ‘““What’s going 

to become of the interior decorating busi- 
ness?’ once in the last few months, I have heard 
it a hundred times, but I have yet to hear an 
answer that to my mind carries any degree of 
prophetic insight or a conclusion based on a logi- 
cal survey of conditions. May I then, through 
your columns, venture to discuss such a complex 
question with the view of lending some encour- 
agement to those who are fearful about the fu- 
ture of the interior decorating profession? 

First of all, I have no fear that the voca- 
tion of fitting tasteful, comfortable, appropriate, 
and intrinsically valuable furnishings to homes 
and home occupants is in danger of becoming 
nonexistent. 

Second, I am not fatuous enough to believe 
that the business of decoration will return either 
to former conditions of affluence or to the prac- 
tices that prevailed before the onset of the de- 
pression. 

There are many reasons for believing that 
with restored conditions of prosperity the deco- 
rator will continue to render a creditable service 
to clients with a taste for fine things and the 
income to justify their purchase. 

If we analyze the causes of the present 
prostrate condition of the decorative fraternity 
we find that it is due, almost always, to the fact 
that their clients of former days have either not 
the means, or lack the urge and inclination to 
buy new furnishings. Many of these clients, in 
fact, are in exceedingly straitened circum- 
stances that have led them to “shop” for low- 
priced commercial materials with which to keep 
their homes respectable until better times return. 


These people have not lost their taste for 
fine things nor have they, under reasonable cir- 
cumstances, lost the ability to restore their finan- 
ces to a condition that will enable them to satisfy 
these tastes. Temporarily they are without pur- 
chasing power, and in many instances their for- 
mer possessions have been sacrificed to the neces- 


sity of maintaining an existence. A restoration 
of prosperous business conditions will bring 
many of these people back into the customer 
field, for interior decorative work, while increas- 
ing good times will just as surely bring also a 
new group of customers with the ability and the 
desire to finance better home furnishings and 
home surroundings than those they have here- 
tofore known. 

The taste for beautiful furnishings, for fine 
furniture, deep pile carpets, artistic draperies, 
and all that goes with a condition of comfortable 
surroundings cannot be permanently satisfied by 
the cheap substitutions or by the dilapidated 
fineries cultured people have been forced to “put 
up with” during the period of restricted income. 

There must be a tremendous volume of re- 
placement buying that only a lack of money has 
held in abeyance. 

This, it seems to me, is a sufficient basis for 
believing that the vocation of “interior deco- 
rator” will continue to be a necessary adjunct to 
the furnishing of better homes. 

On the other hand, I see reason for belieyv- 
ing that the day when bluff, deception, and pre- 
tense can masquerade as ability have been defi- 











Decorators will continue to render service to clients 
with a taste for fine things, 
































































































































































































































































































nitely shortened by the conditions through which 
we have passed. 

Many a householder, who, in affluent days 
has purchased, through his decorator, furnish- 
ings of various sorts for which he or she has 
paid outrageously, has discovered that the lamp 
which cost $150 wouldn’t bring $10 at auction; 
that club chairs, tables, and rugs representing a 
major investment would be lucky to bring 5 per 
cent at an appraisal for conversion into cash. 
Auction houses, if. they would, could tell heart- 
rending details of the disappointments they have 
witnessed when they have been forced to render 
a fair appraisal of furnishings which their own- 
ers fondly believed were worth the prices that 
some conscienceless decorator had charged. Peo- 
ple of this type, as well as their friends, will be 
very chary indeed of the commitments they make 
in the future with reference to carte blanche 
schemes of furnishing. 

Unfortunately, transactions which have in- 
volved unfairly high prices will leave a legacy 
of dissatisfaction that will not be easily over- 
come, and for this reason the decorative fra- 
ternity must set itself against a continuation of 
unreasonable and exaggerated profits as well as 
against fictionized records and reputations. 

The profession of interior decoration is an 
honest, legitimate calling that needs neither bluff, 
deception nor exaggeration concerning the serv- 
ice rendered. Any individual entitled to the 
name of “interior decorator” has had to put in 
real years of study in the details of design, con- 
struction, material, and style. This must have 
been supplemented by a sufficient period of ex- 
perience and practice to provide the technical 
knowledge to pass upon the quality and suit- 
ability of every material put into a home. 

In my own case I have added to study by 
technical training in the furniture shops of 
Grand Rapids, working under wood carvers, fin- 
ishers, cabinetmakers. I have had experience in 
the technical minutiae of mixing colors and 
paint; I have studied design under French teach- 
ers at the Art Institute of Chicago. I have an- 
alyzed fabrics and rugs, have had an intimate 
relation with the manufacture of wall paper, and 
have personally sold and handled contracts run- 
ning into many hundreds of thousands of dollars. 


I feel, therefore, that I am qualified to dis- 
cuss the ethics of the business of interior deco- 
ration, and it is my firm conviction that the dec- 


(Continued on page 51) 
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Mr. Nahon’s Coxwell Chair 


REACTIONS TO LAW 


OW that they are agitating the suspension 
of the Sherman Law, or Anti-Trust Law, 

so as to permit business men to regulate their 
affairs by agreements and pacts in order to elimi- 
nate ruinous competition, it is just as well to 
touch upon the psychological reactions of men 
to Law. 

When a government, any government, de- 
fines as illegal certain acts, it automatically de- 
termines many unenumerated offenses as legal. 
In the underworld they talk of operating “with- 
in the law” and to an extent the business world 
operates similarly. 

If a combination of weave is not protected 
by a patent, it is copied. If designs are not pro- 
tected by the divine acts of Congress, it is well 
within the law to steal them. I believe that half 
the troubles of the mohair velours manufactur- 
ers who because of the Sherman Law have not 
been permitted to make any trade agreement, 
would be well out of their troubles if they could 
only get together and if the Anti-Trust Law is 
suspended they will be permitted to do so. 

Take the case of the Coxwell chair* If Ed- 
ward Nahon had been protected against infringe- 
ment he would have made barrels of money. 
But the trade generally not only copied his style 
which was original but they stole his name. As 


the style wasn’t patented and as the name wasn’t 


trade-marked nothing could be done about it; 
it was within the law. 


(Continued on page 50) 





* About 1903 manufacturers began to adopt names for their 
styles instead of numbers. Palmer & Embury did this—the Tux- 
edo was one of their oar aig mg I think Schrenkheisen.. Mr. 
Nahon made one piece that was an adaptation from one of Birch’s, 
the English manufacturer, and called it the Balmoral. About 
1907 this same style was used, I think, by Elsie de Wolfe and 
called the Lawson sofa. 
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WHATS NEW IN THE 
FURNITURE FIELD 


A FORECAST FROM CHICAGO 


EVERAL, influences combine to make the 

Chicago Furniture Mart, which opens June 
26th, an outstanding event of the year. First 
and foremost, is the holding of The Century of 
Progress Exposition, in Chicago this year, mak- 
ing possible a visit to the Exposition and to the 
Furniture Mart at the expense of a single trip. 

A secondary element of interest is provided 
in the fact that changing conditions in the trade 
have brought about a reversal of the downward 
price trend and the quotation of prices indicative 
of a rising market. 

A third, and by no means the least element 
of interest, is the fact, typical of all genuine 
trade displays, that there will be a general show- 
ing of new designs, patterns, and finishes ex- 
pressing the general furniture trend for the sea- 
son. The wide-awake merchant of today im- 
peratively needs to keep actively in touch with 
current changes of style or price, and even if he 
doesn’t place a dollar’s worth of business on his 





Mahogany frame with antique white leather 
covering, antique nail trim, 





English china closet of mahogany and crotch 
mahogany veneer. 


trip to the market, the information obtained is 
usually well worth while. 

In the furniture trade vernacular, the dis- 
play as a whole is described as “a flashy veneer 
of modern design, in tune with the ultra-mod- 
ernism of the World’s Fair, over a core of con- 
servative new patterns in the familiar Georgian, 
French, Early English, and Colonial styles, and 
reinforced by a sprinkling of Biedermeier, Di- 
rectoire, Italian Renaissance and a dozen or so 
other periods—that’s the picture of the World’s 
Fair Market as more than 500 manufacturers 
prepare for the opening.” 

In the opinion of most exhibitors modern 
creations will occupy the place of honor in most 
exhibits and will monopolize most headlines, but 
when the show is over the old dependable styles 
will have accounted for most of the volume. 

Modernism will this season be given tre- 
mendous impetus and force by Century of Pro- 
gress publicity and is therefore likely to reach a 
new peak both in character and quantity. 

In the period field there is no expectation 
of startling innovations but a plentiful supply of 
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new adaptations of designs that have been stand- 
ardized for at least two centuries, indeed stand- 
ardization is said to be setting in in the contem- 
porary design field where many of the most in- 
teresting changes will be evident. 


Contemporary or modern designs will in 
most instances show the following developments : 


1. It will be “underslung” ; that is, lower to 
the floor than standard. 


2. Cases will either rest flat on the floor (to 
eliminate dusting underneath) or the legs used 
will be similar to Empire style. 

3. “Functional” design will have eliminated 
most of the “gingerbread”’. 


4. Woods will be left in their natural color, 
or with some sort of “mat” stain, with every 
effort made to bring out the beauty of the grain. 


5. Metals will be used, but with more va- 
riety. Pewter is due for greater use and proba- 
bly there will be less chromium plating. 

6. Fabrics for upholstery will cover almost 
every textile ever used for the purpose—and 
leather will be conspicuously more prominent. 

7. When color is used no one will have any 
doubt as to what color it is. Strong coloring 
will be preferred to pastel shades. Black and 
white will both be used extensively. 

8. Vanities will be the most “modern” of 


the modern pieces and their mirrors will be suffi- 
ciently large to afford excellent reflections of 
their feminine users. Also, frames will be pro- 
vided in many cases, whereas the semi-venetian 
mirror has always been the favorite in the past. 

In the dining room field, oak is coming 
back into favor and Early English suites in “Old 
World” finish will be plentiful along with the 
usual assortment of Sheraton, Chippendale, Hep- 
plewhite, and Duncan Phyfe models, There has 
been a scaling down of dimension in some of the 
dining-room suites to accommodate the needs of 
smaller homes and apartments. The English oak 
styles, however, run toward massiveness. 

Three alliterative words, French, frilly, and 
feminine describe the pervading characteristics 
of the furniture for bedroom use, with satin- 
wood, rosewood, aspen and similar decorative 
woods employed in light finish. The upholstered 
pieces are covered in chintz and other fabrics 
with patterns suitable for making bedspreads and 
draperies to match. 

Early American and the Provincial styles 
are still included in most lines and may be ex- 
pected to provide a fair volume. Maple, cherry 
and mahogany are the standard woods with some 
walnut pieces as well. 

In living-room furniture, blue ,is said to be 

(Continued on page 49) 


An effective grouping at the American Furniture Mart. 
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A PLEA FOR 
MORE LIBERAL 
CREDITS 


WITH SPECIAL REFERENCE TO 
THE SMALLER MERCHARNTS 


CCORDING to reports, the President of 
the United States has received in the past 

few months, 2000 communications from associ- 
ations, firms, and individuals outlining plans for 
the restoration of business. And we doubt very 
much if any of these plans took cognizance of 
the great importance of the credit man in the 
wholesale houses. 

We damn the banks because they don’t give 
credit. We damn the trust companies, and yet, 
in every wholesale house in America there’s some 
arbitrary dictator, a desk man, who handles 
credits after the old-fashioned formula of past 
performances. Past performances are all he 
knows. 

There’s nothing to our minds so loosely 
handled as the credits in wholesale organizations. 

Manufacturers have gone into the science of 
dyeing, styling; the production end of their busi- 
ness is well backed up by salesmanship, and then 
it all lags supine, upon an old-fashioned and ob- 
solete foundation of credits. 

While in long periods of normalcy past per- 
formances or their leaders in trade may be reli- 
able evidences of credit standards, they are not 
reliable today. ‘On the contrary many of the 
smaller men in the trade whose work is unim- 
pressive and whose credits are watched with a 
suspicion born of the old-time system are keeping 
a lot of wholesale houses alive and are entitled to 
generous treatment. Their orders may be small, 
but the aggregate of their purchases represents 
a high percentage of wholesale trade. 


is ® 


go; 


Credit men should get away from their desks; get out on the road and into intimate contact with the trade. 
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We don’t mean to imply for a moment that 
the important trade in the United States is in 
the doldrums, but we do emphasize the fact that 
the larger decorators and dealers have been do- 
ing less business and the small firms have been 
doing more business and are entitled to revised 
consideration in terms and credits. 

There is no doubt of the fact that the legiti- 
mate dealer handling the better and finer types 
of furnishings has been losing money. The firm, 
whether decorator or merchant, handling all 
classes of fine, medium, and cheap goods can 
strike a balance and come out all right, but the 
firms who have stuck by their guns and have sold 
only reliable merchandise have suffered. 

One of these days when the public has 
awakened to the worthlessness of the cheap stuff 
on the market, it will come back, and come back 
strong, and the wholesale trade cannot fail to 
appreciate the attitude of those dealers, who, in 
the face of great temptation to sell rubbish, have 
stuck to the higher standards. 

That’s all right, but, at the same time, let’s 
give some consideration to the men in the ranks. 

The trouble with most wholesalers is that 
their salesmen are the only ones who seem in- 
timately acquainted with their prospects. The 
credit man seldom comes personally in touch 
with people or conditions. 

He’s glued to the desk; he ought to get out, 
be a road man. It’s time for a new credit struc- 
ture to be built up to serve not only the quality 
manufacturers but the quality dealers and deco- 
rators but to extend to the small man a new deal 
and to the large man a new hope. 

There’s no system of credits which has 
stood infallible through the past few years. 

There are no credit reference books which 
give any reliable guide to safety. Even in bonds 
we find that the triple A bonds of 1929 are 
shifted to a B.B.B. level. 

So far from being a desk job, a reliable 
credit man should be a globe trotter. He should 
know his people, their territory, their reputation, 
the very atmosphere of their establishment, and 
so far from being constantly on the alert to re- 
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In the W. & J. Sloane house at the Chicago Exposition. The window curtains are of striped 


organdy with the side curtains hanging straight of candlewick. 


strain activities, he should be eager to help and 
extend them. 

We sit back in smug complacency at the 
President’s suggestion that banks and money 
hoarders release their funds. We agree with the 
President in all that he urges for expansion of 
credits, but we do not take the advice to our- 
selves, and the credit man of every wholesale 
house, eager to protect his job and his firm, is 
following a policy of watchful waiting and is 
giving little encouragement to the smaller trade, 
stupidly blind to the fact that in the last few 
years it’s the smaller trade that has been able to 
spread their sails to the little breeze that’s 
blown; that with patch-up work and restoration 
work and rehabilitation work they have ex- 
panded their influence, broadened their clientele, 
and many a small man today will be a big man 
tomorrow. 


BULLETINS ON BUSINESS TOPICS 
AN UNUSUAL service to business men was in- 
augurated some years ago by the Metropoli- 
tan Life Insurance Co. in the publication of their 
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The lounge is chintz. 


“Executives Service Bulletin,” a monthly series 
of articles issued by the company’s Service Bu- 
reau and discussing major problems of com- 
merce in industry. 

The aim of the bulletin is to convey, in the 
interest of better management, an accurate cross- 
section of current executive thought concerning 
developments in specific industries the publica- 
tion of which might be of benefit to others in 
the same industry or to other lines of business 
having somewhat similar problems. 

To make this series of authoritative discus- 
sions more definitely useful to the business 
world, the Metropolitan Life Insurance Co. has 
now compiled an index giving the titles of these 
various articles classified both according to the 
major divisions of management and to the types 
of business or industry, with a third classifica- 
tion of subjects of interest to business generally. 

The index comprises a booklet of 80 pages 
and is sent free to business executives on re- 
quest. Such of the reports contained within the 
index as are believed to have general interest, 
and are not confidential, are available for gen- 
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eral distribution in mimeographed form. 


THE SLOANE HOUSE AT CHICAGO 

THe W. & J. Sloane house at the Chicago Ex- 

position will attract a very great deal of at- 
tention not only because it is well done but it 
conveys news valuable to many people who know 
only the commonplace decorative treatments. 
The house stands in the Industrial Art group 
and every room is delightfully done. Mr. Stewart 
is to be congratulated upon the results. 


MONASTERY FURNITURE 
Very interesting furniture is on the market, 
which is displayed at Lord & Taylor’s, called 


Two more rooms in the W. & J. Sloane house 
at the Chicago Exposition. At the bottom, an 
exquisite Classic Adam _ treatment. White 
damask curtains, fringed in gold with the bow- 
and-arrow in black and gold, the walls lemon 
ellow, the ceiling pale blue, the furniture ma- 
ogany. 


To the right, a very pleasing room with the 
mirror flat against the wall, the upper and side 
curtain design being painted upon the mirror. 
The center details are a reflection from an ad- 
joining room, 
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the Monastery furniture, simple types. 
The panel space in the bedsteads, bureaus, 
and indeed the ends of large tables, is decorated 


“in quaint color and design, rather primitive, but 


from a decorative standpoint, exceedingly effec- 
tive. 
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SLELUSTRATING SOME NEW 
FABRIC TEXTURES IN USE 


For description see bottom of column and article on 
adjoining page. 
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NEW FABRIC TEXTURES USED IN DRAPERIES 


EXTURE fabrics for draperies, bedspreads, 
slip covers and other purposes of interior 
decoration are experiencing a continuation of the 
favor which characterized their increased devel- 
opment a year ago. Piques, herring-bones, twills, 
dimities, cushion dots, and woven corded effects 
are all represented in the newly-styled, smart bed- 
spread effects developed by Freda Diamond, dec- 
orative consultant of the Cotton Textile Institute. 
and incorporated in the lines of several whole- 
sale drapery firms. 

By “texture” fabrics the trade identifies ma- 
terials that, apart from any surface decoration. 
incorporate a weave character either borrowed 
from some other textile purpose or developed spe- 
cifically for the ornamentation of a fabric in- 
tended for a drapery or furnishing purpose. 
These fabrics incorporate the practical necessity 
of withstanding tubbing and even in the heavy 
colors as well as in the dimity floral treatments 
they are literally tubfast. 

Some of the rough nubby fabrics have all 
the feeling of Early American or French Prov- 
incial materials as well as quaint florals and plaids 
reminiscent of homespuns or ginghams particu- 
larly adaptable to use in summer homes but 
equally appropriate for the purpose of giving a 
summery atmosphere to the staid and formal 
town or city home. 

There are other sturdy fabrics in the cotton 
classification incorporating new weaves and col- 
ors that will take their places in a masculine bed- 
room, their very ruggedness suggesting the days 
of early English oak. 

Still others by weight and texture may be 
substituted for some of the heavier and more 
ornate drapery fabrics to give change and inter- 
est to rooms now undergoing their semi-annual 
cleaning and refurnishing. 

Still other fabrics in their fineness suggest 


THE BEDSPREADS OPPOSITE 

Reading from the top, the first bed is covered with a white 
pique voile trimmed with appliqued tailored bows of contrasting 
color. It has three tiers of ruffles and blue bias piping. The 
material, from Cohn-Hall-Marx Co., is made up into a spread 
by the Philben Novelty Mfg. Corp. 

The second bed downward is covered by loosely woven cord 
serge with a novelty weave. The scalloped valance is bound in 
green bias tape and the individual cotton ball tassel with a 
smaller ball heading is in a darker green. The material also 
from the Cohn-Hall-Marx Co., was made up into a spread by 
the J. G. Comfort Co. 

The third bed is covered with a heavier fabric, called sail 
cloth, A heavy cotton cord and tailored lacings add to its 
character. The material by N. Erlanger Blumgart & Co. The 
spread was made by Paroma_ Draperies, Inc. 

On the fourth bed the fabric is of novelty dotted Swiss with a 
ruffled trimming made’ from material by Stoeffel & Co. by 
Charles Bloom, Inc. 

The bottom bed is of sprigged dimity made with a puffed 
valance with bands of a contrasting color on either side of the 
puffings. W. E. McKay & Co., Inc., is responsible for the 
fabric from which Norman D. Roemer made the spread. 








feminine furnishings and the smart stripes and 
diagonals as well as the crisp crinkly textures in 
addition to giving an atmosphere of coolness and 
chic freshness lend a feeling of period inter- 
pretation to rooms characteristic of any of the 
periods from the XVII Century down to the pre- 
sent. In fact, the new curtains offer many in- 
spirations to the drapery designer and to the dec- 
orator, some of which are exemplified in the 
series of bedspread illustrations on the adjoining 


page. 





TEXTILE ASSOCIATION CO-OPERATES WITH 
“RECOVERY ACT” 


N IMPORTANT meeting was held in 
New. York on Friday, May 26th, by the 
members of the National Upholstery Textile As- 
sociation for the purpose of discussing and 
acting upon the proposed Industrial Recovery 
Act. As a result of the discussion, steps were 
taken to direct the activities of the Association 
in line with the suggestion of the Government in 
Washington and in keeping with the provisions 
of the pending National Recovery Act which 
specifies that : 

“Sec. 4 (a) The President is*authorized to 
enter into agreements with, and to approve vol- 
untary agreements between and among, persons 
engaged in a trade or industry, labor organiza- 
tions, and trade or industrial organizations, asso- 
ciations, or groups, relating to any trade or in- 
dustry, if in his judgment such agreements will 
aid in effectuating the policy of this title (For In- 
dustrial Recovery) with respect to transactions in 
or affecting interstate commerce, and will be con- 
sistent with the requirements of clause (2) of 
subsection (a) of section 3 for a code of fair 
competition. 

“(b) Whenever the President, after such 
public notice and hearing as he shall specify, 
shall find it essential to license business enter- 
prises in order to make effective a code of fair 
competition or an agreement under this title or 
otherwise to effectuate the policy of this title, 
and shall publicly so announce, no person shall, 
after a date fixed in such announcement, engage 
in or carry on any business, in or affecting inter- 
state commerce, specified in such announcement, 
unless he shall have first obtained a license is- 
sued pursuant to such regulations as the Presi- 
dent shall prescribe. The President may sus- 
pend or revoke any such license, after due notice 
and opportunity for hearing, for violations of 

(Continued on page 45) 
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Above, the living room. 





Above, the bedroom. 


Above, the boudoir. 





IN THE FERRO-ENAMEL 
STEEL HOUSE AT CHICAGO'S 
CENTURY OF PROGRESS 


See text on opposite page. 
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**NEW? TYPES 


AT °°A CENTURY OF PROGRESS” 


HILE home 
W owners and 
prospective home 
owners will find much 
of interest in the con- 
struction and exterior 
appearance of the 
American Rolling 
Mill Ferro- Enamel 
Steel House at the 
Century of Progress 
Exposition, its inno- 
vations will be no less 
“Contemporary” in 
character than will 
the furnishings that 
embellish its interiors. We use the term “Con- 
temporary” in this sense to indicate an associa- 
tion with the tastes, occupations, and interests 
of the family life of the day, not necessarily a 
radical departure from the styles of yesterday 
any more than our life is a complete reversal of 
the habits of a former generation. 

The furniture for the entire house was de- 
signed and made under the direction of Lois 
Palmer, of the Ladies’ Home Journal, who also 
directed the furnishing and decorating. The 
furniture throughout is made by the Kroehler 
Mfg. Co., and is especially designed for this 
house, the Kroehler firm having the concession 
for the entire house. 

The furniture, which will be described more 
in detail in connection with the various rooms, is 
medium-priced, well made, and attractively fin- 
ished, and is manufactured in the belief that the 
American people are interested in new furniture 
forms “so adapted from traditional styles as to 
retain all the grace and beauty of line found in 
the XVIII Century pieces yet with the added 
comfort which modern construction indubitably 
offers, and the freshness which modern design- 
ers are able to infuse into forms with which the 
public has long been familiar.” 

The practiced eye will immediately detect the 
influence of such masters as Hepplewhite, Chip- 





pendale, and Shera- 
ton, while modernity 
is evident in the many 
provisions for added 
comfort and conven- 
ience such as sliding 
shelves, swinging 
drawers, and folding 
mirror tops for chest 
and vanity tables, and 
rounded corners on 
all pieces. 

In the living room 
whick we_ illustrate, 
the corner davenport 
is composed of three 
pieces, two of them of equal length, the third 
considerably longer. An assembly of these three 
pieces as a corner fitment represents their ver- 
satility, but there are many other ways in which 
the two end tables and three upholstered pieces 
could be arranged in a different type of room. 

East Indian rosewood is used in all living- 
room pieces and the same flexibility of arrange- 
ment provided with the corner davenport holds 
true throughout the living room. The desk, for 
example, might be placed against the wall, in- 
stead of at a right angle to a window, if the size 
and shape of the room warranted, or it would be 
equally adaptable for an upstair hall or a bed- 
room, and would, anywhere, take the place of 
an extra table, thus saving space as well as 
money in present day economies. 

There are no odd small tables in this room; 
none were needed. The library table has its own 
sliding shelf for extra magazines or for smoking 
things and the end tables are equipped with 
drawers, sliding shelves, a compartment for a 
radio and top surfaces that provide a conven- 
ient place for lamps and recreational impedi- 
menta. 

The walls and ceiling of the living room 
are of washable beige paint, with a narrow line 
of red at the concave toe-board. 
(Continued on page 51) 
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A PAGE OF DRAPERY 
SUGEESTIONS 





Credit is due to L. Alavoine & Co., Theo. Hofstatter 
& Co., W. & J. Sloane, Mrs. Ackerman and the Arden 
Studios for the ideas in these penciled sketches. 
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10. GET aes 
RIGHT. PAPER 
ON THE WALL 


WHEN THE DECORATOR’S CLIENT 
INSISTS IN MAKING A SELECTION 


UE to the enterprise and taste of American 

wall paper manufacturers and importers, 
there is in the market an appropriate wall paper 
for every type of room. Decorators now realize 
this and that is one reason for the increase in 
popularity of wall paper as a wall covering. They 
know, now, that they can go to their wholesaler 
and get the “right” paper. 

There are, however, times when the decorator 
has difficulty in turning out a finished interior 
with the correct wall paper on the wall. This is 
when the client insists upon selecting her own 
pattern. This she often chooses because of its 






A corner in which the wall paper gives the decoration 
character. ‘ 

































prettiness without relation to the type of fur- 
nishings with which it is to go. Or again she 
may be confused by the multiplicity of patterns 
she sees at the wholesaler and selects something 
which is when seen by itself opposed to her own 
taste as well as to the taste of the interior deco- 
rator. How a clever interior decorator can over- 
come this difficulty is exemplified by the expe- 
rience of such a man as related to the writer. 

“T had a client who was amenable to reason 
with relation to everything that went into her 
rooms excepting the wall covering. We had 
agreed upon using wall paper and she insisted 
upon making her own selection. She was a 
woman of some taste but I was afraid to turn 
her loose among the many and divers patterns 
I knew she would find at the wall paper whole- 
saler. So I played what might be called a little 
trick on her. The day previous to that on which 
I agreed to take her to the wholesalers I visited 
the establishment myself and selected three or 





Wall paper backgrounds add distinction to many arrangements. 
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four patterns any one of which was suitable for 
our use. Then I arranged with the salesman 
that when I and my client came in on the fol- 
lowing day he should show us as few papers 
as he could and all of them except those which 
I had selected were to k » of types obviously un- 
suitable. My trick worked beautifully. My 
client, after looking over the patterns presented 
to her, chose the best of the three papers which 
I previously had picked out.” 

As a rule we cannot give whole-hearted ap- 
proval to the practice of the decorator “tricking 
his client.” But in this instance when the trick 
was played primarily for the client’s own good 
and resulted satisfactorily all around we cannot 
be too censorious towards the decorator who 
used his ingenuity to get around what might have 
been, from an artistic point of view, a disastrous 
difficulty. 





































































































6 ‘R ENOVIZING the Old” is the expression used 

by Henry F. Dabelstein & Sons, the 
old-time interior decorators on 99th Street, whose 
activities have extended along every department 
from painting to draperies. 
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RECENT MERCHANDISE 
INQUIRIES 


a department of information concerning stock items 
that can be profitably handled by up-to-date stores. 


186. 


187. 


189. 


190. 


191. 


192 


193. 


194. 


195. 


A portable electric humidifier, ornamental in 
character, neither bulky nor cumbersome, 
with a capacity that will wash and humidify 
the air of an average sized room 45 times 
an hour. Has a capacity of 3'%2 gallons of 
water and resembles an ornamental urn. 
Requires no attention and the water supply 
can be renewed without stopping the action 
of the machine. 


A novelty white decorative fabric having a 
honeycomb weave, 50 inches wide. Can be 
retailed at a moderate price. 


A solarium, lawn, or terrace chair of cast 
aluminum with ebony stained wood seat and 
back rail in an Italian adaptation of an 
Empire design. 


Chair seats, runners, table mats, and card- 
table tops of woven fibre, weather proof and 
washable and in combinations of two colors, 
red and white and green and white, bound 
in solid color. 


A new non-slipping rug foundation sold in 
sheets to fit small sized rugs and in strips 
to go under the opposite edges of larger 
rugs. The construction of the material gives 
a suction grip which may be lifted easily 
but cannot be displaced under the impact 
of a running jump. 


A unique piece of outdoor furniture in the 
form of a high-backed settle made of peeled 
cedar and finished in transparent weather- 
proof lacquer. 


Initials and other decorative units cut from 
any desired fabric and so treated that they 
may be attached permanently to any desired 
space by the use of a warm iron. Imper- 
vious to laundering and ordinary wear and 
tear. 


Bath mats with names, initials, or other 
devices woven into them. 


Pierced cast brass, ornamental hardware, in- 
cluding hinges, corner pieces and lock 
escutcheons for antique and _ lacquered 
cabinets. 


A new fabric employing woven cellophane 
as warp or weft in conjunction with rayon 
or cotton or with both warp and weft of a 
cellophane strand. It has been employed for 
lamp shades, wall coverings, and for up- 
holstery coverings, particularly on flat seats. 


Sources of supply for the above items will be given 


on request. 


If you have a need for any item of 


merchandise, the source of which is unknown to you 
we will gladly try to supply the information. 








One of the eighteen pillars on the main floor of D. N. 
Walter & 
drapery displays, showin 


THE ILLUSTRATION OPPOSITE 


cloths and ideas in drapery hardware. 





& E. 
Co., San. Francisco, of which all are devoted to like 
the latest drapery fabrics, casement 











A hand-tufted rug of a particularly intricate design. 
knots to the inch. 


Courtesy, Persian Rug Manufactory 


Woven in Spain. Size 16 x 26 feet; 148 colors; 


HAND-TUFTED CARPETS 


A LUXURY FLOOR COVERING 


OR the past few months we have been con- 

sidering Occidental floor coverings from the 
point of view of the interior decorator, In one 
issue we took up the machine-made products 
such as Wiltons, Axminsters, Velvets, Tapes- 
tries, etc., and following that we considered the 
partly hand-made carpets which are called Chen- 
illes. In this issue we propose to discuss the 
hand-tufted carpets of England and Europe. 

These hand-tufted rugs have often been 
called paradoxically “the Orientals of the West.” 
This because of the manner of their manufac- 
ture. They are woven on horizontal looms 
which are replicas, except for slight details, to 
the age-old looms of the East; each knot is 
hand tied as are the knots of Eastern carpets, 
and even the knot itself (the Ghiordes or Turk- 
ish knot) is of Eastern origin. They differ from 
orientals in that they are not standardized as to 
pattern or as to design motifs being woven to 
harmonize in design with any style of decora- 
tion. And their colorings are more subtle, more 
in accord with Western taste than are the harsh- 
er, more vivid hues found in the majority of 
carpets coming from East of Suez. 

European hand-tufted rugs are made to order 
to meet individual requirements. They can be 
woven in any size, in any shape, and in any type 
of design following any color scheme. Thus they 


have an exclusiveness which makes them justly 
popular both with decorators and with their 
final possessors. 


Generally speaking, hand-tufted rugs may be 
divided into two main classes: those made in 
France, called Savonneries, and those made in 
England, Spain, Austria, Germany and Czecho- 
slovakia. Savonneries stand in the lead because 
their weaving is the work of men and women 
who approach their task more in the spirit of 
artists than of artisans. For example, very 
often the weavers of Savonneries do not, as is 
invariably done elsewhere, work from a cartoon 
or squared scaled drawing, but weave free-hand 
from an artist’s sketch hung on the wall in front 
of their looms. This free-hand weaving results 
in the finished carpet in a charming irregularity 
infinitely more desirable and effective than the 
precision of outline found in rugs in which the 
artist’s drawing has been exactly and often over- 
conscientiously followed. 


Often in Savonneries will be found patches 
of color which are quite unusual and it will be 
discovered upon examination that these patches 
are achieved as a painter achieves unusual colors 
in his painting. The artist weaver creates his 
hue by the skillful blending of various tints and 
shades of the same color yarn just as the painter 
does the same thing by blending various tints 
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and shades of pigment. 

As a rule Savonneries are made only in the 
finest grade with a count of eight to eight and 
one-half knots to the inch; the pile is invariably 
of a high grade worsted and stands firm and 
upright. 

For the medium or average grade hand- 
tufted rug: that is for rugs with a count of five, 
four and one-half and four knots to the inch the 
products of the other countries we have men- 
tioned rank about equal. In quality of crafts- 
manship it may be said that the English lead 
slightly although it is doubtful if their handling 
of color is quite as skillful as that of the weavers 
of Germany, Austria, Spain and Czechoslovakia. 
We have the statement of a prominent importer 
of hand-tufted rugs to the effect that in late 
years Spain has become an important source of 
supply, the Spanish weavers showing themselves 
exceedingly skilfull and capable of adapting 
themselves to all decorative requirements. 


The Spanish product, by the way, is often 
recognizable by the feel of the pile. The Span- 
iards as a rule spin their wool a little more tight- 
ly than it is spun elsewhere and this gives the 
pile a slightly harder feel. 


Hand-tufted rugs vary in price according to 
the count of knots to the inch and somewhat ac- 
cording to the length of pile. The best quality 
rugs as we have mentioned in discussing the 
Savonneries count from eight and one-half to 
eight knots to the inch and the average grade 
runs about five, four and one-half, and four 
knots to the inch. Occasionally for special pur- 
poses hand-tufted rugs are woven with a count 
as low as three and two knots to the inch, but 
this is rarely done. The warp threads are jute 
or hemp. Hemp is the material to be preferred 
as it is less susceptible to the effect of moisture, 
although jute except under quite abnormal con- 
ditions will give satisfactory service and wear. 

Hand-tufted carpets are not commercial prod- 
ucts. They are costly to make and costly to buy 
and for that reason are not susceptible to general 
use. But for the decorator with a client who 
desires an extremely fine type of floor covering 
and can afford to pay for it there is no rug or 
carpet which the decorator can suggest which 
will ultimately give greater aesthetic satisfaction 
than a Savonnerie a “real Axminster”, as hand- 
tufted rugs are called in England, or one of the 
better or medium grade products of the other 
countries we have mentioned. 
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CONCERNING A. H. WITZLEBEN 

BRIEF mention appeared in the April 

UpHoLsTERER concerning the celebration by 
A. H. Witzleben of his fifty years of service 
with Marshall Field & Co. At that time, on 
April 17, Mr. Witzleben received in his office 
over 450 personal friends, including some of 
Chicago’s most prominent personages; over 50 
telegrams and over 120 letters from all parts of 
the country and Europe. Some of the most 
notable visitors were Mrs. Marshall Field, wife 
of the founder, Marshall Field, now in her 
eighties, living in Washington, D. C.; Marshall 
Field 3rd, of New York; Gordon Selfridge of 
London; Mrs. J. Ogden Armour; Mrs. John G. 
Shedd; Mr. James Simpson, and others of 
Chicago. 

Mr. Witzleben, who is seventy-two years of 
age, has retired from active service, but, at the 
request of the firm of Marshall Field & Co., 
will maintain his office on the ninth floor of the 
building amid his old familiar surroundings and 
will pursue the business of appraising, to which 
he has devoted considerable time, by request, in 
recent years. 

Mr. Witzleben was called upon at the request 
of the Potter Palmer Estate after the death of 
Mrs. Potter Palmer to make a trip to Europe 
for thé purpose of appraising Mrs. Palmer’s per- 
sonal effects and home furnishings in London 
and Paris as well as here. This led to further 
requests for his service from banks, trust com- 
panies, and law firms, and it is in the pursuit of 
this profession that he will continue maintaining 
headquarters in the Field Building. 

The announcement defines his services as 
“Appraisals of Home Furnishings, entire Es- 
tates, and all personal effects for Probate, Fed- 
eral and State Inheritance Tax Insurance and 
other purposes.” 

His many friends in the trade acquired dur- 
ing his fifty years service with Marshall Field 
& Co. will be glad to know that his time will be 
interestingly and pleasantly occupied in a pro- 
fession which still keeps him in close contact 
with the lines that have occupied his interest for 
sO many years. 





PACIFIC COAST NOTES 

(Continued from page 20) 
has retired from business and Valentine Treat, 
the owner, has become associated with O’Con- 
nor, Moffatt & Co. 


T. A. CuHurcH. 
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WITH THE BUYERS 
AND SELLERS 


Watt: H. G. Wall, whose resignation as 
drapery buyer and manager of W. B. Moses & 
Sons, Washington, was announced a couple of 
months ago, has become connected with Crosby 
Bros. Co., Topeka, Kansas, buying draperies, 
floor coverings, lamps and luggage, beginning his 
new duties May 15th. 

Manson: Magnus Manson, buyer of drap- 
eries and curtains for Frederick Loeser & Co. 
during the last year, has resigned. His succes- 
sor has not yet been appointed. 

Jones: Ferry Jones, for the past few months 
assistant upholstery buyer at John Wanamaker’s, 
New York, has resigned. 

Wo.trF: The many friends in the trade of 
Edward Wolff of the Greeff Co., Inc., are ex- 
tending their sympathy in the loss of his wife, 
on May 19th, after a protracted illness. 

Kaiser: Announcement has been made that 
G. E. Kaiser, formerly of the Hadlee Silk Mills 
and Mortimer M. Lee for many years in an ex- 
ecutive capacity, has joined the staff of the 
Celanese Corporation of America. Mr. Kaiser 
is one of the best known men in the drapery field 
and he will devote his time to the interests of 
the drapery department and the Celanese tex- 
tures created for the drapery. field. 


Hanic: S. Paul Hanig, American repre- 
sentative of Atelier Willy Herrmann, will leave 
America on July 5th on an extensive visit to 
the studios of his company in Berlin, and will, 
on the same trip, cover the leading art centers 
of England and the Continent. 


Lamm: W. C. Lamm, who has been assistant 
to H. L. Kutchback at the Powers Mercantile 
Co., Minneapolis, Minn., has succeeded to the 
buyership of draperies and floor coverings fol- 
lowing Mr. Kutchback’s resignation which oc- 
curred some months ago. 


SELWoop: William Selwood, for some time 
buyer of oriental rugs for John Wanamaker, N. 
Y., is also buying domestic floor coverings, tak- 
ing over the duties of Thomas Scoles, recently 
resigned. 


LiInGNER: Bertha Lingner, formerly buyer 
of draperies for Ludwig Baumann, New York, is 
now buying draperies, slip covers, curtains, and 
kindred materials with Piser & Co., New York. 


* 
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Kurnick1: Sam Kurnicki, well-known in 
the curtain and drapery field, has become asso- 
ciated with the Mayer-Neumaier Corp., New 
York, manufacturers of curtains and curtain ma- 
terials. 

Meyer: Victorien M. Meyer has been ap- 
pointed Pacific Coast representative in charge of 
the new showroom of the Harry Meyers Co. at 
77 O'Farrell St., San Francisco. 

Faut-Oenr_e: Arthur H. Faul joined the 
selling force of the Robert Lewis Co. with office 
at 1122-1123 Republic Bldg., Chicago, on May 
15th, to cover Chicago and the Middlewest ter- 
ritory. He will be assisted by Al. Oehrle, and 
they will cover the territory comprising Illinois, 
Michigan, Iowa, Indiana, Missouri, Kansas, 
Wisconsin, Minnesota, Nebraska, North and 
South Dakota with both the Robert Lewis Co. 
upholstery fabrics and the Oehrle Bros. line of 
trimmings. Mr. Faul, who has covered the terri- 
tory above outlined for many years, is one of 
the best known men in that section. 

Lee: Robert E. Lee, formerly with the J. 
W. Robinson Co., Los Angeles, has been appoint- 
ed buyer of draperies and floor coverings for The 
White House, San Francisco, succeeding the late 
Thos. McG. Carter. 

GriFFIN: Morris Griffin, formerly with 
Kirby, Block & Fischer, resident buyers, has 
opened his own buying offices at 1181 Broadway 
and is specializing in curtains, draperies and floor 
coverings. 

DanrortH: Mrs. Dora Danforth, interior 
decorator with the Boston Store, Grand Rapids, 
has taken over the duties of Martin Walter, for- 
mer buyer of rugs and draperies. 

BRAUDE: J. Braude has been appointed mer- 
chandise manager of the textile group at Mandel 
Bros. including linens, domestics, blankets, and 
draperies, formerly in the home furnishings 
group, and silks, woolens, laces, cottons, and trim- 
mings, formerly in the apparel textile group. 
For the past five years Mr. Braude has been buy- 
ing linens, blankets, domestics, and draperies. 
He was formerly connected with R. H. Macy 
& Co. 

Hupeins: Houlder Hudgins, who resigned 
recently as merchandise manager of the home 
furnishings division with Mandel Bros., will be 
divisional merchandise manager of both retail 
and mail order furniture at Montgomery Ward 
& Co. 

HorpE—BiNGHAM: Herbert Hope, for a 
number of years divisional merchandise manager 
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of home furnishings with the J. L. Hudson Co., 
Detroit, has resigned. He is succeeded fy 
Howard M. Bingham, who has been his assistant. 
Mr. Hope has not announced his future plans. 


GessNER: Henry Gessner, who has been a 
member of the executive committee anda director 
of the Interstate Department Stores, Inc., has re- 
cently been elected president succeeding Leo G. 
Federman. 


30MANN: George A. Bomann, president of 
J. H. Thorp & Co., completed his fifty-third year 
with that firm last month. Mr. Bomann joined the 
firm when sixteen years of age, back in 1880, 
and has spent his entire business career with the 
firm. 

Bates: Richard H. Bates, who has been rep- 
resenting the line of Whiteley & Collier & Co., 
Inc., in the Chicago district for some time, is also 
now showing the line of Frank Niering & Co. 


ARMSTRONG: Robert W. Armstrong has re- 
cently become salesman for the Ellery Products 
Mfg. Co., for the Metropolitan district. 


MontacueE: The many friends of R. T. 
Montague will be glad to learn that he is re- 
cuperating nicely from his appendicitis opera- 
tion which took place on May 30th. Mr. Mon- 
tague is now at his home in Forest Hills, Long 
Island, but will leave shortly for a month’s va- 
cation at Crozet, Va. 

Lonc: Edward Long has resigned after 
seven years’ connection with the Robt. Lewis Co., 
and is now making his headquarters at the office 
of the U. S. Pile Fabric Co., at 185 Madison 
Ave., New York. He is representing this firm 
in New England, New York State and Pennsyl- 
vania, and in addition is carrying the line of the 
Derk Mfg. Co., in New York State. 

Patton: C. R. Patton has been appointed 
drapery buyer for the Rurode Dry Goods Co. 
Fort Wayne, Indiana. He formerly had charge 
of the department of C. F. Brower & Co., Lex- 
ington, Ky. 

HeyMAN: Jack Heyman of Titus Blatter 
& Co., sailed on the S. S. Ile de France on June 
17th for a six weeks’ trip trough the principal 
centers of England, France, Italy and Austria. 
He will visit the markets in these various coun- 
tries in search of new ideas and designs that can 
be incorporated in his company’s line of fabrics. 
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HARTMANN: 


well- 


Hermann Hartmann, 
known importer, is sailing for Europe on the 
Europa, July 4, accompanied by his wife and 
daughter. 


Burt: Wm. G. Burt, vice-president and 
merchandise manager of Marshall Field & Co., 
Wholesale, resigned June 8th after thirty-eight 
years with the firm. Mr. Burt, who has always 
been closely connected with the upholstery fab- 
rics division of Marshall Field & Co., and was 
for several years general manager of the firm’s 
wholesale interests, is resigning to devote his 
time to his own personal affairs. 


CarTER: The sympathy of the trade is with 
Elliot C. Carter, the lace curtain manufacturer, 
in the death of his mother recently. 


Harold B. Bacon, well-known 
drapery fabric salesman on the Pacific Coast, 
and already representing related lines, has added 
the line of the Robert Lewis Co. for the West 
Coast territory, making his headquarters at the 
Wm. Penn Hotel, 2208 West 8th St., Los Ange- 
les, and covering all points in California, Wash- 
ington, and Oregon. 


Bacon: 


Fry: Mrs. R. A. Fry, whose resignation 
from the Consolidated Trimming Corp. was an- 
nounced last month, has joined the traveling 
staff of Oehrle Bros. Co. and will cover the 
South in their interests beginning with Balti- 
more. Between trips she will make her head- 
quarters at the firm’s New York office. 


Sparks: George P. Sparks, interior deco- 
rator, Fort Smith, Arkansas, has closed his 
studio for the summer and sailed June 9th on 
the Minnewaska for his annual trip to Paris, re- 
turning in September. 


PETRUCELLI: Antonio Petrucelli who re- 
ceived a check for $400 covering first and sec- 
ond prize awards in the Johnson & Faulkner De- 
sign Competition, elsewhere noted, is a graduate 
of the Textile High School of New York, Wm. 
H. Dooley, Principal, and it will be gratifying 
to members of the upholstery trade who helped 
to organize this school and its classes to know 
that its good work evolved a star in the firma- 
ment. Mr. Petrucelli received also honorary 
mention. 


MARKET 
OFFERINGS 


AND NEWS OF THE INDUSTRY 


Ricuarp B. Morrect widely known in the trade 
has resumed possession of the Morrell Mills 
in Philadelphia and is again operating. 





[7 1s announced by Oehrle Bros. of Philadelphia 

that Mrs. Ida Fry will represent them in Wash- 
ington, Baltimore and the South with head- 
quarters at their New York office 167 Fifth 
Avenue. 





F. M. McBrive manufacturers representative is 
now located at 241 Chestnut St., Philadelphia 
—telephone, Lombard 6591. 





Mk. Grirrin, of Cheney Bros. reports a much 

better feeling in the trade. Up to the 24th of 
April they had doubled the business in the up- 
holstery department that they did in April a year 
ago with still six days to go. 





H. MicHaetyan, well-known dealer in Oriental 
rugs, has moved to 515 Madison Avenue 

where he will occupy the entire third floor, con- 

sisting of 11,000 square feet. 

QN pace 23 of our May issue we credited a new 
table there illustrated, to the H. B. Lehman 

Co. which was an error as this table was from 

the line of J. A. Lehman, Inc. 





Tue Narrow Fabric Co., formerly at 242 Fourth 

Ave., has moved to a much more attractive 
showroom in the 180 Madison Ave. Building. 
This will bring them closer to the buying center 
of the retail trade where their line of bias bind- 
ings, edgings, and other narrow fabrics will be 
more conveniently displayed for the out-of-town 
buyers. 





AMownc the encouraging reports of the reviving 

business in our line is one received from N. 
R. Checker of the Indo-Persian Co., New York. 
He tells us that on his recent six weeks trip 
throughout the middle west he took a great num- 
ber of increased orders over any previous trip 
that he has made in some years. 
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At THE May 16th Annual Exhibition of Stu- 

dents’ Work of the Women’s School of Ap- 
plied Design the following prizes were given 
by the textile department jury of awards: Schol- 
arship Prize (First year work) awarded to Polly 
Thorpe ; First Prize (Second year work) awarded 
to Marion Deehan; Second Prize awarded to 
Margaret Phillips; Honorable Mention awarded 
to Natalie Pearlstein. 





NEW IN TITUS BLATTER & CO.’S LINE 
AN INNovaATION in connection with the drapery 

fabric line of Titus Blatter & Co. is the addi- 
tion of about 40 numbers in drapery fabrics and 
15 upholstery fabrics. The line, which is being 
styled under the supervision of Milton Stern, is 
now in process of preparation, and will be ready 
for presentation at the time of the New York 
seasonal opening July 10. The line is varied and 
incorporates many new weave ideas as well as 
reproductions of fine historic fabrics. 





NEW CLOTHS SHOWN BY RYER & CASHEL 

Among the new fabrics incorporated in the 
line of Ryer & Cashel, Inc., is a very interesting 
heavy slub yarn Soma Cloth, 50 inches wide. 
This cotton fabric has a unique appearance in 
the natural color as part of the yarn is bleached 
and part unbleached, and when dyed this gives 
a mottled effect. 

A loosely woven Genoa cloth, 36 inches 
wide, with bold colors in brilliant effects is being 
offered as an unusual summer novelty. 

Among the more staple cloths are home- 
spuns, plain and figured, and a variety of tapes- 
tries in floral and geometric designs. Many new 





A novel design shown in a tapestry from the line of Ryer & 
Cashel, Inc. 
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An Italian arm chair shown in the line of 
Leopold Colombo & Bro. 











smart attractive couch covers are being offered 
for the fall. 


STONE CLINE TO REMOVE 

[ue Srone-Ciine Curtain Co., of Boston are 

moving July Ist to 33 Harrison Ave. cor. 
3each Street, taking the entire floor of this large 
building. This will give the firm one of the 
largest and best lighted factories in greater Bos- 
ton as there are windows on three sides of the 
building. They will continue to make the better 
grade curtain in this factory and it gives them 
much larger floor space than before. 


NEW FURNITURE FABRIC LINE 

ANNOUNCEMENT is made by the Waldensian 

Weavers Inc., of Valdese, N. C., that their 
new line of furniture fabrics including novelties 
and standard weaves in jacquards, dobbies, cot- 
tons and rayons, is the most extensive line that 
they have ever produced. This line is being 
shown by their selling agents, Kornella Mills 
Inc., New York and by the latter’s sales force on 
the road. 





N. Y. TO HAVE ANOTHER CURTAIN SHOW 
AN NOUNCEMENT has been made of a Curtain, 

Drapery, and Bedspread Show to be held in 
New York at the Hotel McAlpin from August 7 
to 12. This show is being sponsored by Jack 
Neben, a well-known curtain traveling man who 
has issued a circular which will be sent upon re- 
quest to those who inquire for details of the 
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show. Mr. Neben may be reached care of the 
Hotel McAlpin. 


FURNITURE LACQUER PROPAGANDA 

AS THE lacquer for furniture and automobiles 

manufactured by the Commercial Solvents 
Corpn. is made from corn, the company logically 
claims that the more this product is used the 
greater the farmer will be benefited. As this 
fact becomes more widely known, it is possible 
that the agricultural element over the country 
will favor goods finished with such lacquer. This 
seems reasonable and will tend to increase their 
buying power. 





LACE CURTAIN ASS’N TO BACK GOVERNMENT 
THE interests of the manufacturers of woven 

lace curtains are being handled by the Na- 
tional Association of Lace Curtain Manufac- 
turers, an organization that is already thoroughly 
organized and which has appeared on behalf of 
its members before the Government with rela- 
tion to matters affecting its industry. This or- 
ganization, therefore, is fully prepared to com- 
ply with the Government’s request concerning in- 
dustrial reconstruction as provided in the Indus- 
trial Control Bill. 





CHICAGO DRAPERY SHOW AUGUST 7TH 
THE week of August 7, combining as it does the 

Fall display event of the Chicago Drapery 
Manufacturers Association together with the 
various developments of The Century of Prog- 
ress Exposition, will be an important week for 
curtain and drapery buyers. The Chicago As- 
sociation, together with a number of Eastern con- 
cerns, have chosen the week of August 7 for the 
presentation of their new lines of curtains, drap- 
eries, bedspreads, fancy pillows, patch quilts, 
comforters, textiles, fringes, tapestries, damasks, 
silks, cretonnes, windowshades and drapery hard- 
ware, at the Sherman Hotel in that city. 

Plans are being made to make the various 
displays a major attraction, while, at the same 
time, their plans incorporate entertainment for 
visiting buyers in connection with the week’s 
events at the Century of Progress. 





FORMING NATIONAL BUYERS ASSOCIATION 
A NATIONAL association of upholstery and drap- 
ery buyers is being organized with headquar- 
ters in New York by H. M. Waters, manager of 
the New York Curtain and Drapery Show. An 
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announcement mailed out by Mr. Waters giv- 
ing particulars concerning the formation of the 
association resulted in a large number of appli- 
cations for membership from various sections 
of the country. 

The announcement outlines the fact that the 
National Association will establish New York 
headquarters to which buyers may apply for in- 
formation, that the association will hold semi- 
annual meetings at which mutual problems will 
be discussed, and that when formed, the or- 
ganization will be in a position to apply for spe- 
cial railroad rates. Members will receive certifi- 
cates entitling them to reduced traveling rates for 
the purpose of attending the semi-yearly conven- 
tions, 

Yearly dues have been set at $2.00, entitling 
members to all privileges, and headquarters are 
established at the Hotel New Yorker. 


Officers for current year include the follow- 

President, Sam A. Smith, Hecht & Co., 
Washington, D. C.; vice-presidents, South, How- 
ard Froman, Titche-Goettinger Co., Dallas, 
Texas ; Central, D. M. Centner, F. & R. Lazarus, 
Columbus, Ohio; West, Miss A. Cummings, 
John Taylor Dry Goods Co., Kansas City, Mo.; 
East, H. G. Nieland, Gilchrist Co., Boston, 
Mass.; directors, Sam Feldman, S. Kann Sons 


ing: 





Co., Washington, D. C., E. Weigert, Adam, Mel- 
drum & Anderson Co., Buffalo, N. Y., and C, B. 
Richardson, Stewart Dry Goods Co., Louisville, 
Ky.; secretary and treasurer, H. M. Waters. 

The Association has been granted the privi- 
lege of purchasing return railroad transporta- 
tion for the purpose of attending the New York 
convention at one and one-third the regular one 
way fare. Members must apply for a certificate 
at the time they purchase transportation to New 
York. This certificate, to be validated by the 
association executive in New York, entitles the 
member to return transportation at one-third of 
the normal rate. 


NEW DEPARTMENT AT BLUMENTHALS 
NEW department is being established by 
Sidney Blumenthal & Co. in the form of a 

Drapery Fabric Division. George H. McLaugh- 
lin, formerly a New York selling agent and in 
business for himself during the past 18 years, 
has been engaged to take charge of the styling 
and sales management of this division, fabrics 
for which are now in process of preparation. A 
sales room is being arranged and fixtures, in- 
cluding a considerable number of dummy win- 
dow treatments, are being installed. 

The line will consist generally of pile fabrics 

in printed, plain and novelty weaves of weights 





A glazed chintz commemorating 
Chicago’s “‘A Century of Progress”’ 
shown by Marshall Field & Co., 
Chicage 
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suitable for drapery purposes, and the first pres- 
entation will be ready about July 10. 


THE CHARLES OF ‘LONDON SUIT 

When the suit of Charles of London against 
R. H. Macy & Co., Inc., was called for trial be- 
fore Supreme Court Justice Collins last week, it 
was announced that the case had been settled 
and that the defendant had agreed not to use the 
name “Charles of London” in any way and to 
pay the counsel fees and expenses of plaintiff’s 
attorney. At the same time we are informed 
similar suits against other firms were settled on 
the same terms. 


FIRM OF DECORATORS HONORED 


[Unver date of 1933, a card announces, under 
the Royal Crest: 





“By Appointment 
To H. M. The Queen 
Cowtan & Sons, Ltd., beg to intimate that 
they have been honoured by 
a Warrant of Appointment, 
as Decorators and Upholsterers, to 
Her Majesty The Queen.” 


Cowtan & Tout, Inc., is the designation of 


the American, branch of this firm. A. Barnard 
Cowtan became a member of the firm in 1881. 
His eldest brother, Mawer Cowtan Cowtan, who 
died in 1920, had been active in the firm for fifty- 
seven years, and T. Atkins Tout of the New 
York branch, whose father started with the firm 
in 1832, is himself celebrating this year, his forty- 
fifth year with the house, a record of unusual 
character, especially in these days when from 
day to day we don’t know who’s who or where’s 
where. 





COLLINS & AIKMAN BOOKLETS 

}’rom the publicity department of the Collins 

& Aikman Corpn. we have recently re- 
ceived two interesting booklets prepared in the 
interests of retail salesmen of upholstery fabrics. 
The first one, entitled “The Value of the Third 
Dimension,” gives particulars concerning the 
manufacture, durability, and care of mohair pile 
fabrics. It contains a great deal of sales in- 
formation, but is distinctly non-technical in its 
method of imparting this information to those 
who can use it to advantage in increasing their 
selling ability. 

The second booklet, entitled “Inside Infor- 
mation” serves the same purpose and is to some 
extent a similar publication, but it has been par- 
ticularly prepared for the automobile trade and is 
intended to give to the salesman of automobiles 
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the same class of information concerning the 
production and care of automobile fabric cover- 
ings as is provided in the booklet for retail drap- 
ery and upholstery salesmen. 

Copies may be obtained from the firm’s New 
York office at 200 Madison Avenue. 





A STRIKING CHINTZ PATTERN 

A STRIKINGLY appropriate design has been 

chosen for production by Marshall Field & 
Co. to commemorate the Century of Progress 
Exposition in Chicago. The design, which has 
been introduced on a glazed chintz, embodies pic- 
torial units closely associated with the history of 
Chicago and includes as its major theme the 
great event now taking place in that city. 

Amongst the various units which compose 
the design are: the Newberry & Dole warehouse 
and docks where the two-masted’ vessel ‘‘Oscelo, 
of Buffalo” was the first to arrive and depart 
from Chicago. Fort Dearborn, reminiscent of 
early days is readily recognized as are the Adler 
Planetarium, the Water Works Tower, the Buck- 
ingham Fountain, the Golden Temple of Jehol, 
the Travel and Transport Bldg., the Hall of 
Science, the Bascule Bridge, and Chicago’s sky- 
line. Transportation is depicted by the covered 
wagon and ox team, the hansom cab, the first 
Winton auto, the Spirit of St. Louis, the dirigible, 
“Macon,” Commander Byrd’s flagship, the Bay 
of Whales, the penguins, icebergs, etc., together 
with the Chicago shield motif which appears 
featured throughout the design. Printed in gay 
colors on backgrounds of blue, green, yellow, 
vermilion and dark brown. 





LACE CURTAIN MEN ADOPT QUALITY LABEL 
[N LINE with the movement to emphasize the 

element of “quality” in merchandise offered 
at retail in the various stores throughout the 
country, the National Association of Lace Cur- 
tain Manufacturers has adopted a form of label 
which will hereafter be affixed to the products of 
several leading firms as a guarantee of a standard 
of quality. It is stated that the purposes back 
of the use of the label comprise the following 
program. 

1. To fight presentation of imported mer- 
chandise as American made. The label, which 
will be available only on American-made goods, 
will tend to counteract any disposition to present 
imported merchandise as being of domestic or- 
igin. 
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2. To establish a code of quality standards 
to which all participating manufacturers would 
adhere. 

The sticker labels for the use of lace curtain 
firms are being distributed by the association 
and are appearing on merchandise now being 
shipped out. 

Harold F. Penny of the Bromley Mfg. Co., 
is chairman of the label committee, and a meet- 
ing of the association will be called shortly to dis- 
cuss the initial headway made by the program. 

The members of the association include the 
Bromley Mfg. Co., Chester Lace Mills, North 
American Lace Co., Quaker Lace Co., Scranton 
Lace Co., U. S&S. Lace Curtain Co., Wilkes- 
Barre Lace Mfg. Co., and the Wyoming Valley 
Lace Curtain Mills. 

W. J. Parker the secretary, is located at 7 
E. 44th St. 





QUAKER LACE ACTIVITIES 


ADVANCE information concerning the new lines 

that will be shown by the Quaker Lace Co., 
at the New York Seasonal Opening on July 10th 
is to the effect that the new showing will con- 
stitute one of the greatest collections of material 
in point of novelty and beauty that this firm has 
ever shown. While the new developments em- 
bodied in the current line are making such an 
appeal to the retail trade that they are being fea- 
tured by retail department stores in display ad- 
vertising, we are assured that the new samples 
will add still greater prestige to Quaker products. 

Some of the retail store advertisements to- 
gether with reproductions of window and de- 
partmental displays were made the basis for three 
very attractive direct-mail promotions featuring 
respectively the stores of the J. L. Hudson Co., 
Detroit, The Fair, Chicago, and Gimbel Bros., 
Milwaukee. The publicity matter of each of 
these stores, as detailed in the three folders just 
mentioned, laid special emphasis on the advan- 
tage that would accrue to their customers through 
the personal service rendered by Miss Irene 
Haultain N. Y. decorator, and decorating stylist 
of the Quaker Lace Co., who was available for 
consultation for a brief period in each of these 
stores as a part of the promotive campaign in 
connection with Quaker Lace products. 

These interesting folders, Numbers 1, 2, and 
3, if not already received, are available on re- 
quest. The series is entitled “How Stores Are 
Promoting the Sales On Regular Merchandise.” 


THE JOHNSON & FAULKNER DESIGN 
COMPETITION 


THE design competition conducted by Johnson & 

Faulkner for designs by decorators, their as- 
sistants, or other professionals suitable for pro- 
duction on linen, chintz, or cretonne which closed 
June Ist, resulted in the placing in competition 
of 309 designs. In response to the announce- 
ment of the competition over 400 applications 
were received from 40 states, and the entries 
included competitors from practically every sec- 
tion of the United States, while at least one en- 
tered the contest from Paris, France. 


One of the stipulations in the announcement 
of the contest was that the judges would have 
the benefit of professional advice and that de- 
signs which failed to conform to trade necessity 
in the matter of scale, repeat, color limitation, 
and size would be rejected by the judges. 


Cyrus Clark of Cyrus Clark & Co. acted in 
the capacity of professional advisor, and the com- 
mittee of judges was composed of the following: 


Rehard F. Bach, Director of Industrial Re- 
lations, Metropolitan Museum of Art; Roy Bel- 
mont, Governor, A.I.I.D., President, J. C. Dem- 
arest Co., Inc., Frederick W. Budd: Lorentz 
Kleiser, President, Art-in-Trades Club, Presi- 
dent, Edgewater Tapestry Looms; Miss Nancy 
V. McClelland, Governor, A.LI.D., President, 
Nancy McClelland, Inc.; Frank W. Richardson, 
Vice President, A.I.I.D.; President, Herter 
Looms; Mrs. Mary Fanton Roberts, Consulting 
Editor of Arts & Decoration; Mrs. James C. 
Rogerson, Vice President, A.I.I.D., President, 
Arden Studios, Inc. 


This committee concluded their deliberations 
and announced the winners at a luncheon on 
June 5. 

In addition to first, second, third, and fourth 
prizes, there were three designs considered of 
sufficient merit to deserve honorable mention. In 
view of the fact that all identifications were con- 
cealed during the period of judging, it seems an 
extraordinary indication of merit that both first 
and second prizes and one of the honorable men- 
tions should be won by the same designer, An- 
tonio Petrucelli, of Kingsbridge, N. Y., a free 
lance professional designer. The third prize went 
to Arthur L. Finney, Jr., of Francis Bacon & 
Co., Boston, and the fourth prize went to Jan 
Porel of A. Kimbel & Son, N. Y. In addition to 
Antonio Petrucelli, first prize winner, honorable 
mention was also accorded R. C. Gruheider and 
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Peter Copland, professional designers, both of 
New York, 

The entire second floor of the Johnson & 
Faulkner premises at 45 East 53rd St. was de- 
voted to the display of the designs, open to the 
public beginning at 2:30 P.M. June 6th, for a 
period of two weeks, with the names of the con- 
testants attached to all designs. 

A survey of the designs as a whole impresses 
the observer very definitely with the fact that 
this competition elicited a large response from 
professionally trained designers. Several of the 
designs, in addition to the prize winners, have 
been purchased by the producers of textiles and 
will undoubtedly be incorporated in forthcoming 
lines. 

The first prize design is to be produced for 
Johnson & Faulkner and will be employed for 
the purpose of decorating an exhibition room 
which will be on view in the early fall months. 

Many of the designs, in addition to those 
that were accorded prizes, are of exceptional merit 
not only for the printing of fabrics for interior 
decorative purposes but for wall paper, for box 
coverings, and for myriad uses where color and 
design are used as surface decoration to lend in- 
terest to the object to which the material is ap- 
plied. 





NEWS OF WALL PAPER ASSOCIATION 

N accordance with a recent announcement of 

the president of the Wall Paper Association, 
Albert R. Palmer, there will be a dissolution of 
the organization June 30th of this year. The 
Wall Paper Association has existed for over fif- 
teen years and contributed very materially to the 
increased use and recognition of wall paper as 
well as corrected abuses within the industry. 

In order to cooperate with the provisions of 
the National Trade Recovery Act, a new asso- 
ciation is in the process-of formation. A meet- 
ing was held at Buffalo May 16th on invitation 
from Langdon B. Wood, president of M. H. 
Birge & Sons Co. to discuss the formation of 
such an organization. Cooperation was mani- 
fested by twenty-nine factories represented at 
the meeting and a committee to draw up a con- 
stitution was chosen as follows: Eugene M. Len- 
non, Lennon Wallpaper Co., chairman; Fred G. 
Snedden, Superior Wallpaper Co., secretary and 
treasurer; Frank M. Page, Becker, Smith & 
Page Co., Inc.; Fred G. Beaudry, Beaudry Wall- 
paper Co.; Langdon B. Wood, M. H. Birge & 
Sons Co., and Albert R. Palmer, United Wall- 


paper Factories, Inc. Retail and wholesale es- 
tablishments of wall paper will be invited to lend 
their advise to this organization. 

As regards the Wallpaper. magazine, the 
organ of the Association, this magazine will con- 
tinue under new management. 


MERCHANDISE STATISTICS FOR 1932 


(Continued from page 18) 
square foot of selling space. These facts coupled 
with the sharp price decline which most of the 
items in the departments sustained during the 
past year explain the high occupancy costs for 
these departments. While the tables show de- 
partmental occupancy charges of as much as 15 
per cent or more in a number of cases for the 
typical store, the occupancy expense for many 
of the home furnishings departments in individ- 
ual stores were frequently above 30 per cent... . 

“In view of the high expense ratio which 
all of these typical departments incur, and the 
failure of the department store generally to op- 
erate these departments at a cost even remotely 
approaching the gross margins realized, this 
question is suggested: is the department store 
type of operation, depending to a great degree 
on turnover speed and relatively low mark-up, 
applicable to the sale of slow moving, bulky, or 
difficult to handle home furnishings?” 

The facts on which this question is based 
are amply detailed in the twelve statistical charts 
of the 1932 report. 

Copies of the 1932 report, bound in sub- 
stantial stiff paper covers, are available through 
the Controllers’ Congress of the National Retail 
Dry Goods Association. Price $5.00. 


OBITUARY 
PERSE oe 


EpouarD FERMON 

HE death last month of Edouard Fermon, 

president of L. Alavoine & Co., drew to a 
close a career of eminent activity as an interior 
decorator. His education began at the Institu- 
tion Beuve, Lycee Henri Quatre and Lycee Con 
dorcet in Paris. 

He was born in 1869. He came to New 
York, and in 1897 he joined L. Alavoine & Co. 
He was admitted to partnership in 1905 and be- 
came president a few years later. Few men had 
higher qualifications for his profession, and he 
was given many awards at international exposi- 
tions for his creative work. 
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He was former chairman of the executive 
committee of the Society of Interior Decorators 
and was a member of the advisory committee of 
the French Chamber of Commerce.. Nobody in 
the trade stood: higher, and his loss is. sincerely 
deplored by a large circle of friends in and out 
of the trade. 

Deceased is survived by his wife and two 
daughters. 


Harry R. MCKENZIE 
.J UST as we go to press we learn with great regret 
of the death of Harry R. McKenzie, formerly 
of the Barbe-McKenzie Corpn., and retired for 
several years. Mr. McKenzie died at a hospital 
in East Orange following a major operation... He 
is survived by his widow, his son Fergus R. 
McKenzie, and a married daughter. 


TEXTILE ASSOCIATION COOPERATES WITH 
“RECOVERY ACT” 
(Continued from page 29) 
the terms or conditions thereof. Any order of 
the President suspending or revoking any ‘such 
license shall be final if in accordance with law. 
Any person who, without such a license or in 
violation of any condition thereof, carries on any 
such business for which a license is so required, 
shall, upon conviction thereof, be fined not more 
than $500, or imprisoned not more than six 
months, or both, and each day such violation con- 
(Continued on page 48) 
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NEW ENGLAND REPRESENTATION—Southern 
_ jacquard tapestry mill desires experienced representa- 
tive for all of New England; furniture manufacturers, 
department stores, etc. State experience. Present con- 


nections in confidence. Address “New England,” care 
The Upholsterer. 


SALESMEN WANTED on commission in New Eng- 
land, seaboard states, South and Middle West to sell 
a tast moving specialty to upholstery, art and bedding 
departments. Only those with established business need 
apply. Address “Specialty,” care The Upholsterer. 


SALESMEN to carry strong line of popular priced 

curtains and cottage sets, for all territories. Strictly 
commission basis. No objection to kindred line. Ad- 
dress “Curtains,” care The Upholsterer. 


WANTED-—Salesman covering Grand Rapids to handle 
line of trimmings for upholstered furniture trade. 


Commission. Address “Trimmings,” care The Up- 
holsterer, 
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SELLING AGENT desires to communicate with man- 

ufacturers of upholstery fabrics and supplies wishing 
permanent representation in the Detroit-Grand Rapids 
area. Address “Selling Agent,” care The Upholsterer. 


DAMASKS, BROCADES, BROCATELLES, LAM- 

PASS—Manufacturer in Italy wants first class agent 
for United States. Must specialize in these articles 
and be fully acquainted with trade. Write, stating 
terms, business, particulars, references. Italian Cham- 
ber of Commerce, 99 Hudson Street, New York. 


WANTED—A connection with a wide awake firm in 

North or East as buyer and merchandiser of floor 
covering, furniture and draperies, kindred lines, by a 
man who has satisfactory record as business builder. 
Not interested unless employer realizes full possibilities 
of these departments and is welling to co-operate fully. 
Employed at present. Address “Business Builder,” 
care The Upholsterer. 


MILL LINE upholstery fabrics desired by experienced 

salesman for Metropolitan district. Have called on 
jobbers and furniture manufacturers past ten years. 
Address “Coverings,” care The Upholsterer. 


INTERIOR DECORATOR AND UPHOLSTERER 

desires steady position. Can do cabinet making, re- 
finishing, shades, slip covers, drapery work and design- 
ing. Capable of taking charge. Low awges. Address 
“Capable,” care The Upholsterer. 


THOROUGHLY EXPERIENCED CURTAIN AND 

DRAPERY SALESMAN having been selling to the 
Chicago, Milwaukee and Detroit trade for fifteen years 
is open for connection with first class house as repre- 
sentative in this territory. Only a strong line will be 
considered. Highest references. Address “Strong 
Line,” care The Upholsterer. 


EXCELLENT OPPORTUNITY for energetic city 

salesman with Metropolitan following amongst inte- 
rior decorators. Commission basis. Possibility of ulti- 
mate interest in growing concern. Address SUPERIOR 
TRIMMING CO., INC., 26 East 22nd St., New York. 


EXPERIENCED UPHOLSTERY BUYER WANTED 

in a city of 60,000 population, two hour ride from 
New York and Philadelphia. Department capable of 
doing a volume of $45,000. Give full details regarding 
past positions; also state age, married or single, nation- 
ality and salary expected. Write “Twotone,” care The 
Upholsterer. 
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FURNITURE DECORATING 
AND UPHOLSTERING 


FRENCH «x ENGLISH 


FURNITURE COMPANY 
307 East 53rd Street, New York City 


Telephone—Plaza 3-1158 























Offering exceptional and prompt service as wholesale 
distributors of 


RUGS, CARPETS & LINOLEUM 








BIGELOW WEAVERS 
e GLANZ « ARMSTRONG LINOLEUM 
PATCHOGUE PLYMOUTH 
BrEHuM & OZITE RUG CUSHIONS 
W : 
HERRING e cut saan” sod Sate for 





SPECIAL SAMPLES for fur- 
nishing lodge rooms, churches, 
ete. 


We specialize in BIGELOW BROADLOOM CARPETS 


625 CHESTNUT ST. 
PHILADELPHIA, PA. 





























REFERENCE BOOK LYON 
LYON FURNITURE 
FURNITURI MERCANTI IF 

AGENCY 


ESTABLISHED 1876 


PUBLISHERS OF 
LYON-RED BOOK 
ARTHUR S LYON. GENERAL MANAGER 
The Special Credit and Collection Bureau of the 
Furniture, Corpet. Upholstery, Undertaking, Lamps and Lamp Shades, 
frigerator, Stove and Housefurnishing Trades 
REFERENCD BOOKS, CREDIT REPORTS, COLLECTIONS 


MERCANTILE AGENCY 





Executive Offices: New York, 258 Broadway 
Boston, N. Station “industrial Bldg. Cincinnati ............ 431 Main St. 
Sameer mg ae ns Grand quae. 
amestown, N. Y....... enton rand Ra id: Sav. Bk. Bl 
Los Angeles ...... 12th St. & Swas. High Point, N. ri ig — 
Chicago ............201 N. Wells St. 


Wachovia Bk. Bldg. 
San Francisco, 149 New Montgomery St. 








TEXTILE ASS’N Oe ae WITH “RECOVERY — 


(Continued from page 45) 


tinues shall be deemed a separate offense. 

“Sec. 5. While this title is in effect and for 
sixty days thereafter, any code, agreement, or 
license approved, prescribed, or issued and in ef- 
fect under this title, and any action complying 
with the provisions thereof taken during such 
period, shall be exempt from the provisions of 
the antitrust laws of the United States. 

“Sec. 6 (a) No trade or industrial associa- 
tion or group shall be eligible to receive the bene- 
fit of the provisions of this title until it files with 
the President a statement containing such infor- 
mation relating to the activities of the association 
or group as the President shall by regulation pre- 
scribe. 

“(b) The President is authorized to pre- 
scribe rules and regulations designed to insure 
that any organization availing itself of the bene- 
fits of this title shall be truly representative of 
the trade or industry or subdivision thereof rep- 
resented by such organization. Any organiza- 
tion violating any such rule or regulation. shall 
cease to be entitled to the benefits of this title.” 

The plain intent of these provisions of Sen- 
ate Bill Number 1712 is to authorize trade asso- 
ciations of the type of the National Upholstery 
Textile Association to function in initiating and 
continuing such measures as the majority of the 
industry may deem wise for the purpose of bring- 
ing about a progressive and sustained improve- 
ment in the business of the industry in particular 
and the complete industrial recovery of the coun- 
try as a whole. 

Bearing in mind the statement from govern- 
mental authorities that such industries as were 
not disposed to initiate measures of regulation in 
conformity with the suggestion of the Govern- 


ment, the Government itself would proceed to- 


” 


initiate the necessary measure,” a large number 
of industrial associations have proceeded along 
the suggested lines. 

The National Upholstery Textile Associa- 
tion, at the meeting above referred to, appointed 
two committees, one representing pile fabric 
manufacturers and the other representing manu- 
facturers of woven flat goods, to formulate spe- 
cific plans and to take steps to complete the or- 
ganization of the industry as a whole. 

The pile fabrics committee is composed of 
George Ogan, L. C. Chase & Co., chairman Mr. 
Shell, Sidney Blumenthal & Co.; Mr. Torchiana, 


Collins & Aikman Corp.; and Mr. Mostertz, Fer-_ 


dinand W. Mostertz. 


The flat goods committee is composed of 
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Harold Burton, Moss. Rose Mfg. Co., chairman ; 
J. W. Snowden, Stead & Miller Co.; A. B. Hun- 
ter, Darlington Fabrics Corp.; Mr. Hatcher, 
Northampton Textile Corp., and C. A. Pohlers of 
the Rosemary Mfg. Co. 

Harvey Wilson has been appointed manag- 
ing director to devote his time exclusively to the 
affairs of the association. 

In line with the action mentioned above 
taken by the Upholstery Textile Mfrs. Associa- 
tion, similar organization is being undertaken by 
other divisions of the textile trade including the 
drapery converters and the print goods convert- 
ers. These latter two divisions are being or- 
ganized in affiliation with the Textile Fabrics 
Association, which covers a broad range of cot- 
ton converting in connection with various indus- 
tries. 

At a meeting held in the Hotel McAlpin on 
June 6, the drapery fabric converters were given 
information concerning the Textile Fabric As- 
sociation by W. P. Fickett, secretary of the as- 
sociation. After considerable discussion, it was 
decided to form a drapery group affiliation, and 
a committee was appointed for the purpose of 
organizing membership and of formulating a 
code of ethics and trade practices in connection 
with the drapery group. This committee, which 
is already at work, consists of Nat Levy, Desley 
Fabrics Co., chairman; Howard Wade, Atkinson 
Wade & Co.; Harry A. Brown, F. A. Foster & 
Co., Inc.; S. S. Kaufman, Oliver & Kaufman, 
Inc.; and Wm. King, Titus Blatter & Co. 

The printed fabric converters also held a 
meeting on June 8 at the Hotel New Yorker, 
which was addressed by W. P. Fickett of the 
Textile Fabrics Association, and this group like- 
wise decided to affiliate with the Textile Fabrics 
Association and to go along with its measures 
for industrial cooperation. 





WHAT’S NEW IN THE FURNITURE FIELD 
(Continued from page 24) 

“coming to the front with a rush” with a corre- 
sponding increase in its complementary color, 
gold, while the rust and green domination of the 
immediate past appears to be waning. A shaded 
mohair that bears a small resemblance to the old 
taupe mohair of recent popularity will be widely 
shown, as well as a new open weave called 
“moquette frieze”. Other coverings include 
tapestries, silk brocades and brocatelles, rayons 
and velvets, while leather retains its popularity 
for suitable types of furniture with white or 
ivory most popular. 

Modern lamps will be much in evidence to 
match the increase in modern furniture, with 








TUBULAR FURNITURE 


For The 
Modern Office, Store and Home 








You will be interested in our complete descriptive literature 
on Howell Tubular Furniture. It will be sent upon request. 


THE HOWELL COMPANY 


FACTORIES: GENEVA, ILLINO 


SHOWROOMS 


URNITURE MART 
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Leopold Colombe & Bro. 
FRENCH, ITALIAN and ENGLISH 


304 EAST 45th ST.. NEW YORK 


























We have a complete display of 
ALL PERIOD IMPORTED 


FURNITURE FRAMES 


suitable for all decorative purposes. 
* 


ITALIAN FURNITURE 

FRAME CORPORATION 

22 West 19th St. New York City 
Telephone—WAtkins 9-4196 
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MERROW 


TRADE MARK REG, U. S. PAT. OFF. 
HIGH SPEED TRIMMING AND OVERSEAMING, 
OVEREDGING AND SHELL STITCH MACHINES 


of special interest to Manufacturers 
of Interior Furnishings 





Class 60 Machine 


Write for details regarding 


STYLES 60 W, 60 U and 60 Q 
For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 


STYLE 60 RD 


For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 


STYLES 60 ABB and 60 D3B 


For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 


Let us demonstrate the work of these machines 


on your own product. 


THE MERROW MACHINE Co. 
24 LAUREL ST. HARTFORD, CONN. 
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Made of selected long staple cotton. 


MERCERIZED COTTON THREAD 


Economical and adaptable sewing thread for 


DRAPERIES. 
other Fabrics. 


Complete line of all shades in stock. 
Send for color card and prices. 


HENRY MYER THREAD MFG. CO. 


319 W. Van Buren St., Chicago, Ill. 


Used on Silk, Cotton and 









































HAIR 
COTTON 
SHODDY 


PICKERS sz, 


FRED. FRANKE & CO., Inc. 


Since 1904 
Manufacturers of 


BEDDING MACHINERY 


LOUISVILLE KENTUCKY 


LEATHER| 


For fine upholstering SOLD by the YARD. Hide 
joined to hide in rolls 25 yards long and 36” or 
27” wide without visible joint. Write for infor- 
maticn and prices. 


DUAL LEATHERS CORPORATION 














ELIZABETH, N. J. 










black and silver a popular decorative combina- 
tion. 

Table lamps with statuary bases, usually in 
bronze, are a feature, while a striking new 
model has a white enamel base with gold trim, 
with a shade made of white pique with ball 
fringe. . One leading manufacturer will offer a 
patented lamp cord reel, that draws up the excess 
cord when it is not in use, as standard equipment 
at no extra cost on all models. 

Beverage furniture comprising tables, stools, 
bars, etc., as well as cabinets for the living room 
are in the ascendant. 

“Gadget” furniture, by which we designatll 
designs that have the appeal of some new inven- 
tion, some form of “push the button” arrange- 
ment that increases the usefulness as well as the 
interest and saleability of novel items, will be an 
important element and must be seen to be appre- 
ciated. 

Tables and chairs for bridge that are de- 
signed as permanent furnishings rather than the 
tuck-a-way type will be shown in larger volume. 
Some of the new bridge sets match the daven- 
port and other living room furniture and are 
part of a complete ensemble. 

Therefore, while it was to be expected that 
new prices will be one of the major develop- 
ments at this season’s Chicago Furniture Mart, 
that less tangible but equally dominant element 
of “style’ may be a more powerful factor in 
influencing sales even in these days of keen com- 
petitive merchandising. 





REACTIONS TO LAW 
(Continued from page 22) 

This chair, if I recollect right, was made 
originally about 1905. Mr. Nahon who is a 
very clever designer, had a chair that was called 
the Granville. It was a comfortable chair, but 
it hadn’t any more style than a Morris chair, so 
he got out his pencil and sketched a Queen Anne 
arm and stumps with front legs cabriole and 
added beauty to the Granville comfort. He 
called it a Coxwell chair. It was a name that 
meant nothing but it sounded all right. Pretty 
soon other people brought out the same thing 
and they even went further and when they didn't 
call it a Coxwell chair, they called it a Cogswell. 

I am satisfied that honesty is not merely 
the best policy but it’s the prevailing policy in the 
trade we cover, but it’s human nature when con- 
fronted with a lot of don’ts to look around and 
see if there’s something we can do that’s not 
prohibited. 

Trade associations can suppress by agree 
ment many of the evils which the law doesnt 








50 “T saw it in THe UPHOLSTERER” 





June 15, 1933 


e 


oo 








tour 
the 


THI 


ora 
rat 
ser 
est 
ap 
Bu 
anc 
bus 


ore 
isn 
the 
int 


ha 


wi 


wi 
as 
ca 
th 


~ rm eae 





ire 


lat 


be & 
ant 


m- 


the 


ind 
not 


ee 
n't 





touch. They could have done it years ago but 
the Sherman Law was usually a snag; it got 
in the way. CoS 





THE INTERIOR DECORATOR AND THE FUTURE 
(Continued from page 22) 
orator of the future, like the legitimate deco- 
rator of the past, will render a fair and honest 
service in recommending quality material, hon- 
estly priced, of true worth, and of correct and 
appropriate style for every type of environment. 
Business in general is showing some “pick-up” 
and it is natural to expect that the decorative 
business will be subject to the same influences. 

Even at the present moment legitimate dec- 
orators could profit by a little more commercial- 
ism and a little business aggressiveness here and 
there. I have noticed in many wholesale houses 
innumerable fine things, the prices of which 
have been so drastically reduced that they create 
a genuine bargain opportunity for some client 
who can appreciate their values. The things I 
mean are not defective, off-colors, nor bad 
wholesale buys. They are as fine, as good, and 
as worthy as any other item of stock, but be- 
cause, in the competition of a wholesale stock, 
they have been slow of sale, the price has been 
pruned, and a $7.50 fabric at $2.25, or similarly 
economical items are to be found that will en- 
able an aggressive decorator to reintroduce the 
subject of “those drawing room curtains,” “that 
job of reupholstering or “the refurnishing of 
that guest room” which was “postponed” at the 
last interview” until times were better.” 

Surely there is no transgression against “pro- 
fessional dignity” in helping a customer to a gen- 
uinely advantageous investment. They’ve been 
hunting them out for themselves “at retail’. 
There are better “buys” in the wholesale show- 
rooms than “retail” has to offer, and its all ex- 
clusive merchandise that the decorator can en- 
dorse. 

What is to become of the interior decorator? 

Well, the answer very largely depends on 
interior decorators themselves. The field will be 
there, the opportunities will return, but the deco- 
rator alone can determine the place he or she 
shall fill in the business world of tomorrow. 





A HOME FOR TOMORROW 
(Continued from page 31) 


The draperies are of American beauty red, hung 
next to semi-translucent rose-pink taffeta, with gold 
gauze at the inside all French pleated, hanging 
straight to the floor. The davenport is midnight blue 
corduroy welted with jade green. 

Above the library table is a large print, Rock- 
well Kent’s “Winter in Maine”, in a natural wood 
frame. 

_. The lamps are black and chromium, one all white 
with off white shades. 
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DECORATIVE and 
FURNITURE LEATHER 


The Johnson Leather Co., Inc., established in 1881, has 
supplied the olstery and decorative trades with high 
rade leathers for 53 years, pes a reputation for qual- 
ty, reliability and try throughout the country. 


We specialize in: 


FINE LEATHERS DYED IN ANY COLOR 

REPRODUCTIONS OF ANTIQUES, FOREIGN AND 
CUSTOMER’S DESIGNS 

HAND PAINTED TOOLED AND EMBOSSED 


LEATHERS 
MOUNTING and TOOLING DESK TOPS 
MOUNTING AND STUDDING LEATHER DOORS 
LEATHER SCREENS HAND PAINTED, TOOLED 
AND EMBOSSED 


SPC UC JC IC IC IC IC IC JC IC CC 


All orders are promptly executed by our staff of capable 
craftsmen. 

In addition to domestic leathers, we ca a varied color 
selection of imported moroccos for te delivery. 
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“JOHNSON FOR QUALITY” 


JOHNSON 


LEATHER 
COMPANY 





THE JOHNSON LEATHER CO., Inc. 


37-43 West 26th Street 
New York 


Telephone Bugardus 4-2966 
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For sewing 
SHADES, zz 
DRAPERIES, 4 
CARPETS, @ 
UPHOLSTERY § 


The Best Threads for your Workroom 






Any  size—any 
color 


! Spools — Tubes 
—Cones. 


JOHN C. MEYER THREAD CO. 
LOWELL, MASS., U. S. A. 
“Every Kind of Thread for Sewing” 




















THE UNIQUE 
ANTIQUE NAIL & TACK 
PULLER 


PAT. DEC. 13, 1932 U. S. PAT. NO. 1891164 
A TOOL FOR EVERY PURPOSE 


Makes no damage on goods, nail or frame. 
Makes no noise and easy to operate. 


a e 
A MONEY SAVER 


For every Upholsterer, Decorator, Cabinet 
Maker and Carpenter, Antique Repairer, 
Architect and Designer. 


PRICE 85¢ EACH 
By mail, U. S. P. O. Money-order, $1. 


Speciat Price for Dealers 


DISTRIBUTING CO. | 








7023 - 45th Ave., Woodside, L. I., N. Y. 
Tel. HAvemeyer 9-5981 
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PERIOD 


FURNISHINGS 


Amended and Enlarged—Fourth Edition 
By C. R. CLIFFORD 


A great reference book, comprehensive and complete 














ERIOD FURNISHINGS in its fourth edi- 

tion is the crystallization of a life’s study. 
All the design periods are fully illustrated. It 
treats of every period down to and including 
the last phase, the Art Moderne. 


Apart from the text, following the develop- 
ment of design in its application to manufac- 
ture, the book is rich in Tables of Historical 
Reference with innumerable illustrations. It 
is a veritable encyclopedia—the book of a 
thousand motifs. 


The Decorator has in PERIOD FUR- 
NISHINGS all the periods classified and 
illustrated. It is a book offering practical 
inspiration to designers, students, archi- 
tects and manufacturers in the decorative 
trades. 


PRICE—TEN DOLLARS 


Published by 


CLIFFORD & LAWTON, Ine. 


373 FOURTH AVENUE, NEW YORK CITY 

















The floor, of black walnut, has two 9 x 12 black 


rugs with modernistic shafts at opposite corners in 
two shades of chartreuse, with a little blue-green 
and a touch of mustard yellow. 

Other upholsterings are of checks, stripes and 
novelty weaves which pick up the colorings of the 
room and include gold, beige, blue, blue-green, and 
a touch of red. 

The guest room, also illustrated, is described as the 
most feminine room in the house not only because of 
the sewing nook which opens off of it, but because there 
are several other features that are calculated to appeal 
to feminine taste and convenience. 

The screen, shown at the angle of the sewing nook, 
has movable racks at the back of one panel upon which 
clothing or other sewing may be hung, while another 
panel provides a full length mirror. The sewing chair, 
too, is of a type that adapts itself to needle-work occu- 
pation, having low arms, and, of course, the cabinet pro- 
vides an electric sewing machine. The two-piece chaise 
longue has its own table tray, and when not used for 
the purpose indicated in the illustration, the whole table 


lifts bodily and fits right over the book shelves seen . 


against the left side wall. 

The end tables, seen in conjunction with the settee, 
are not separable but are the ends of the day bed because 
the rails are attached to them, thus making a very sub- 
stantial and decorative piece of furniture. One of the 
drawers is fitted with compartments for hosiery. 

A further concession to feminine convenience is of- 
fered in a pair of chests, not visible in the picture, which 
have lights built in at the top, and have a panel door in 
each one which opens to disclose an even dozen drawer- 
trays, graduated i in depth to accommodate various cloth- 
ing accessories. 

The top of the vanity is hinged and the frosted 
glass shades at either side fit into the compartments with 
perfect ease. While it is obvious that the chair may be 
pushed under the table, its back makes the semi-circular 
front complete. Drawers at the side open to show 
shelves for bottles and a drawer which swings forward. 

The walls of the guest room are papered on three 
sides with orchid, pink and white plaid, with a few gold 
lines, plain on fourth wall, framed by the border. The 
ceiling paper is dull pink on light beige. 

The bedspread and draperies are of chintz with a 
pattern composed of Prince of Wales’ feathers of pur- 
plish orchid on pale orchid ground, piped with cross- 
hatch chintz of darker orchid, while the cushions match 
either the piping or the bed drapery. 

The drapery at the small window in the sewing 
nook matches the bed drapery. Window shades which 
gather from the bottom by means of yellow and brown 
tapes, are at both windows. The glass curtains of 
cameo flower pattern voile, blue or yellow, hang under 
a new style of trimming band, brown and beige, bord- 
ered with ball fringe in blue and orchid, the band fast- 
— flat to the wall with brown topped upholstery 
tacks. 


The rug is in two tones of brown. The chaise. 


longue is covered with brown striped cotton, corded 
with yellow. The cushions are covered with blue-flow- 
ered yellow chintz which matches the voile glass cur- 
tains, while the sewing chair is covered with the same 
chintz as is used for the bed cover. 

The furniture is all natural maple trimmed with 
brown. 

In the boy’s room the furniture is of oak colored 
dark blue. The beds are double decked, the upper one 
suspended by chains, the stepped-back book shelves 
serving as a means of access to the upper bed. Built- 
in lights serve each of the beds being conveniently lo- 
cated for reading, while attractive marine prints add in- 
terest to the wall above each bed. The “life-saver” mo- 
tif which serves as a rail for the upper bed is also in- 
corporated in the arm of the desk chair, the desk be- 
ing so situated that the chair could be placed at either 
side of it, or could be placed against the wall. 

The mirror at the top of the chest can be folded 
down flat when not needed, and the opened door dis- 
closes a tie rack and a tray for belts or other acces- 
sories, while the drawers provide room for clothes. 

The rug is a sturdy type in two tones of blue. The 
bedspread is a heavy novelty blue cotton. It>is wash- 
able and corded with jade. : 





52 “IT saw it in THe UPHOLSTERER” 








June 15, 1933 


enl 
cot 
is 1 


ex¢ 
is ; 
is | 
spc 
mi 
tai 
loc 


Pm ee OS bo et Saar nr ty\-t 


- 


~ 


—— 





~~ 


ee OD be 


Oo rma 


— 





The walls are pale gray trimmed with a touch of red 
enlivened by the gay red, natural, and black plaid mesh 
cotton curtains at the window. The curtain treatment 
is unusual, carrying out the we-frame-the-window idea 
exemplified elsewhere in the house. The cotton fabric 
is gathered, only slightly full, to the narrow tape, and 
is attached to snap fasteners, which fit into the corre- 
sponding part of the snap, previously sewn to the trim- 
ming band which forms the frame for the mesh cur- 
tains. The heading is the new Cor-Val trimming with 
loops to slide over the curtain rods. 

The Venetian blinds are of white with red tapes. 


The lounge chair is covered with monk’s plaid in 
natural with wide cross-bar of black and red and a 
touch of yellow. 


The desk chair set and back is covered with the 
same heavy blue cotton used for the bedspreads and 
welted with red. The desk lampshade is white parch- 
ment paper. 

The other rooms of the house consisting of the din- 
ing room, master bedroom, and nursery exemplify the 
same careful planning and the same vigorous use of 
color and texture which give the smart and livable 
atmosphere that is characteristic of the rooms already 
described. td 

Of the rooms described, the various furnishings 
were supplied by the following firms: 

The Bostwick-Goodell Co. Blinds for boy’s room 

Chatham Mfg. Co. Blankets (3 rooms) 

Clinton Carpet Co. Ozite rug cushions through- 
out house 

Crest Co. Table lamps, entire house 

Firth Carpet Co. Living room rug and other 
room rugs 

F. A. Foster & Co., Inc. Bedspreads and upholstery 
and curtains, boy’s room 

Kirsch Co. Curtain rods for whole 
house 

Kroehler Mfg. Co. Furniture, entire house 

E. L. Mansure Co. Trimmings, boy’s room, 

guest room and others 

Carver window shades, guest 

and other rooms 

Nurre Co. Mirrors throughout house 

Olson Rug Rugs, boy’s room, guest 
room and others 

Orinoka Mills Window draperies and up- 

holstery, living room 

Blankets, boy’s room 


Morse & Driscoll, Inc. 


Pepperell Mfg. Co. 


Pequot Mills Linen closet equipment, 
sheets and pillow cases, 3 
bedrooms 
Pittsburgh Plate Glass Co. Paint, living room walls and 
boy's room 
Safety Car Heating & Stationary lights through- 
Lighting Co. out house 


Star Peerless Wallpaper Wall paper, guest room and 
_Mills other rooms 
Utica & Mohawk Cotton Sheets, guest room 
Mills, Inc. 
Waverly Fabrics Voile curtains, cushion cov- 
ers, chintz bedspread, drap- 
__, eries, upholstery, guest room 
Other firms furnishing various accessories for 
rooms not described include: 
Columbia Coated Fabrics Kitchen walls & ceiling & 
Corpn. curtains; nursery bedcover 
and curtains 


Conant Co. ‘ Bathroom fittings 
Congoleum-Nairn, Inc. Nursery Walls 
Crane Co. 


Bathroom fittings 

Spreads and drapery, mas- 

ter bedroom 

F. H. Lawson Co. Bathroom: cabinets 

National Gympsum Co. Upper hall walls 

Oneida Community Ltd. Silverware and china 

Raymond & Raymond Color prints 

Scranton Lace Co. Curtains, master bedroom 

U. S. Rubber Products Co., Flooring, kitchen and two 
Inc. bathrooms 

Wate — (Retail 
ealers Geo. J. Hunken) Dining room wallpaper 

Westinghouse Electric & * me 


Desley Fabrics 


Electrical equipment 


Mfg. Oo. 
Marshall Field & Co. Dining room draperies 














The Officials and Sales Organization 
of 


BECKER, SMITH & PAGE, INC. 
Invite you to visit their exhibit 


BISMARCK HOTEL 
CHICAGO 


JULY 24 -.25 - 26 - 27 


And Spend the Necessary Time to 
Enjoy Viewing 
Our “CENTURY OF PROGRESS” 


Line of Wallpaper 























PLAIDS 











Sparkling and Gay!—or—Sober and Restrained! To suit all tempera- 
ments and produce that ‘‘different’’ room. Made with 

ground and plaid lines of Sap Green, Coral and White for the Gilbert 
Rhode ‘‘Desigh for Living’ house at the Chicago ‘‘Century of Progress’”’ 


ee in a word . . . STRAHAN PLAIDS 
THOMAS STRAHAN COMPANY 


ESTABLISHED 1886 
Factory—CHELSEA, MASS. 


New York Showroom Chi oe 9 
417 Fifth Ave. 6 WN. Michigan sivd. 
Subscribers to the National Wallpaper Publicity Callevion 
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Dyers, Bleachers and Wi) te : Dyers of Rayon, Spun 
Mercerizers of Cotton Zon Rayon, Linen, Ramie 
Skein Yarn and Warps = and Jute Yarns 


de WT 
So) Ml ( 


Indanthrene Work at its Best 


UCH is invariably the critical verdict when Globe 

handles an Indanthrene job. As specialists in this 
class of work we have won the sturdy good will of a 
host of exacting mill men. 


Globe quality assures consistent accuracy in color 


matching—the proper degree of fastness—uniform re- 
sults through order after order. Put this quality to 


work for you. It is 70 years in the making. 


Write or ’phone 


GLOBE DYE WORKS Co. 


KINSEY & WORTH STS. FRANKFORD, PA. 























PRACTICAL MODERN 


i j — i?) £1520 Sui 
® Style, comfort, conservatism—all with ; Suite 
the Modern Influence 


® Made in Walnut, two piece carved 
feet, base rail and stumps 


® A broad line of two and three piece 
suites and occasional chairs to select from 





Catalogue on request 


KLISE MFG. CO., Inc. 


Eastern Sales Office—192 Lexington Ave., New York City 
Grand Rapids, Michigan 

















Write us for any information 
regarding the trades which 


this publication represents. 


THE UPHOLSTERER & INTERIOR Decorator, 373 Fourth Ave., N. Y. C. 
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